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TIN PLATE BLACK !RON 


than deliveries? 


ANNING seasons are fast 

and furious. The peas, 
corn and tomatoes;the peaches; 
the salmon; the milk, or what- 
ever it may be, come in witha 
rush, and there must be cans 
sufficient for all that come. 


There’s not much advance no- 
tice as to the number of cans 
that will be required, either. 
All anyone can do is estimate— 
but the can maker is expected 
to supply the cans as they are 
needed. If he doesn’t.... 


Many packers have found that 
it pays to use Canco Containers 
for their packs of fruit, vege- 


American Can Company 


tables or sea food, if only for 
security on deliveries.. 


For one thing, there is usually a 
Canco factory fairly close by, so 
shipments come quickly —by 
truck if need be. And if any- 
thing interferes with deliveries 
from one Canco plant, there is 
almost surely another within 
economical shipping range. 


So you're practically certain of 
cans, and of all you want when 
you want them. 


As to quality, “Canco Con- 
tainers deliver the goods in- 
tact”, and what more can be 
said of packers’ cans? 


Is anything more important 
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CHISHOLM - SCOTT CO. 


Announce their 
NEW BEAN SNIPPING MACHINES 


will be in operation this season in the following 
states: 


New York Maryland 
Wisconsin Tennessee 
Michigan Texas 
California 


Our stock of machines being exhausted for 
present season, we invite those interested for 
1923 to inspect the working of these machines 
under actual operating conditions. 


For further information apply to 
- MAIN OFFICE 
71 E. State St., Columbus, Ohio 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 


to two sides of thetooth. Hopper and discharge chutes are lined 
with white pine. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHIcaco. ILL. DETROIT, MICH. OmaHa, NEB. 


IESE IE IED 


A WINTER PACK. 


Most people in these days buy their Baked Beans in the can. They find a_ better grade 
than they can make themselves. One of the essentials isthe MONITOR Blancher. It 
takes the white bean through just the proper blanch to give a palatable article. Why not 
keep your plant running during the off season? This is one way of doing it. 


HUNTLEY MFG. CO., Ltd. 


SPECIAL AGENTS 


Pan HUNTLEY MFG. CO. 


Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. BERGER & CARTER CO. 


San Francisc: 


Calif. 
M.T. WALSH MFG. CO., 


Milwaukee, Wis.. 
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Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributor are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U. 8. 
Canada and France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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SOUND BUSINESS JUDGMENT 


makes it imperative that your stocks be carefully 
covered against fire loss from the beginning of your 
pack until the last of your stock is shipped. | You 
cannot afford to add the hazard of fire loss to the 
responsibilities of your business, when through 


CANNERS EXCHANGE SUBSCRIBERS 
AT 


WARNER INTER-INSURANCE BUREAU 


| you obtain absolute protection against this loss at a 
low net cost, which has averaged much less than 
the usual insurance premium. 


Address your instructions to 


Lansing B. Warner, Incorporated. 
155 E. Superior St., 
| Chicago, IIl. 


Officially endorsed by National Canners Association. 
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OPINIONS OF RESPONSIBLE PARTIES 
ON THE NATIONAL TOMATO PEELING MACHINE | 
NOW IN OPERATION—NOT ON TRIAL, NOR BEING DEMON- 


STRATED, BUT LEASED AND OPERATED ON 


FIELD-RUN 


TOMATOES BY THE PHILLIPS PACKING COMPANY, CAMBRIDGE, MD. 


What They Say: 


ALBANUS PHILLIPS, user of machine, Phillips Packing Co., Cam- 
bridge, Md. : 


| believe it’s a success.” 
L. SHEPHERD, Secretary, Phillips Packing Co., Cambridge, Md.: 
“I believe it a success—yes, sir, it’s fine.” 
LEON STYLES, Foreman of skinner crew, Phillips Packing Co., Cam- 
bridge, Md.: 
“Peelers can fill two buckets of Tomatoes peeled by the Nationz] 
machine in the same time that it takes to peel one bucket in the 
o'd way, and then in the old way when you think you have a 
bucket of Tomatoes, half of the contents of the bucket is juice, 
whereas with your machine the Tomatoes are whole and the seed 


cells are not destroyed, and this means that it saves material and 
labor all around.” 


EUGENE I’. THOMAS, Booth Packing Co., Baltimore: 
“Does very good work, removes the skins and saves raw mate- 


ial.” 
H. MESSENGER, Federalsburg, Md.: 
Bi as all you claim for it, and tiakes all the skin of—it’s fine, 


TORSCH, Torsch-Summers Co., Baltimore: 
“It removes the skins very well, and there is evidence of con- 
siderable saving of raw material.” 
kLMER E. LANGRALL, J. Langrall & Bro., Baltimore: 
“Seems to me it’s doing 109% work on poor stock.”’ 
E. P. BURBANK, Centreville, Md.: 
“It skins and saves Tomatoes better than by hand 


-it’s a 
comer.’ 
J. NEWMAN NUMSEN, Wm. Numsen & Sons, 


Baltimore: 
“It certainly takes the skins off without waste and washing and 
improves the appearance of the Tomatoes.” 
J. HARRY FITCHEN, Baltimore: 
“A wonderful machine.” 
EDWIN H. BROWNLEY, Baltimore: 


isplays human intelligence in the remarkable way it removes 
skins from the Tomatoes.’ 


JOHN G GLEICHMANN, Chemical Expert, General Chemical Co., 
New York: 


“Marvelous—it can’t he equaled”’ 
IVY ANDREWS, Cambridge, Md.: 


“Does very good work-——-do not see how it can be improved.” 
N. J, GRAHAM, Amercan Can Co.: 


“IT think it as near perfect aS possible.”’ 
FRANK PEPPLER, American Can Cc.: 
“I'd say it is wonderful.” 
G. MIL TON KRUG, Littlestown Canning Co., Littlestown, Pa.: 


“You did not say a wo ‘rd too much in its favor—it does more 
than you claim.” 


Conenliy of machine, 4000 baskets per day. 
Approximate saving in labor, 40 to 50% 


HARRY J. KOONTZ, Littlesto own Canning Co., Littlestown, Pa. : 
“It does more than you claim.”’ 
A. W. FEESER, Silver Run, Md.: 


“It is a wonder —in my es timation it does more than any canner 
could expect.” 


THE PAY CHECK WOMAN, Phillips Packing Co., Cambridge, Md. : 
“It is certainly all rig ht; it saves lots of Tomatoes. 
CHAS. WEBSTER, East New Market, M1: 
“It does good work on poor stock, and it secms to me it would 
do much better work on finer stock. 
J. FRANK LEDNUM, Prestcn, Md. : 
‘It’s a beauty; it looks good to me; I never expected to see it 
done that way —darned if I did.” 
W. M. WRIGHT, Preston, Ma. : 
“It looks goed to me.” 
Cc. B. ADAMS, Trappe, Md.: 
want one— it’s all ‘right; I've never seen anything mechanically 
ike it.” 
J. A. COLBERT, Preston, Md.: 
“Bob, I never expected to see it done—how can a canner operate 
without it?” 
VIC NEAL, W. H. Nea! & Son Co., Hurlock, Md., shaking his head: 


ae | don’t know what to say—it ee exceeds my greatest 
expectations.” 


FRANK O'BRIEN, Southern Can Co., Balt imore : 
“Seems to me it’s doing wonderful work.” 
GUY BOLLINGER, Sothern Can Co., Baltimore: 
“T'll say it does.” 
B. E. LARKIMORE, Metal Packing Corp., Baltimore: 
‘I don’t know what to say—I never expected to see anything 
like it—I’m surprised.’ 


MAN IN CHARGE OF TOMATO SCALDER, Phillips Packing Co., 
Cambridge, Md. : 
“Boss, the peelers.went on a strike when we first started this 
machine, kinda’ superstitious, but now I’m afraid they will go on 
a strike if the machine can’t) supply all of them with Tomatoes to 
core and trim. Gee, I wish the boss had put two of them in.” 
0. V. SPEDDEN, Atlantic Can Co., Baltimore: 
“Harry, she’s all right: it certainly does the work.’ 
EDDIE COOK, Chief Clerk Dixon Hotel, Cambridge, Md: 
“Say, what kind of a ma achine is that you fellows have got— 
the town’s gone crazy about it.” 
EDITOR OF CAMBRIDGE NEWSPAPER: 
“Yes, 


sir; I want to see that machine—everybody says it’s a 
wonder.”’ 


Approximate saving in Tomotoes, 30 to 40% 


Terms and other information will be sent upon request. 


Manufactured under license from National Peeling Machine Co., 


Los Angeles, California. By 


A. K. ROBINS & CO., 


BALTIMORE, MD. 
(East of Rocky Mountains.) 


Patented 1821 . 
Other Patents Pending 


PREMIER MCHY. CO., 
SAN FRANCISCO, CAL. 
(Pacific Coast States.) 


Machines now in operation at Phillips Packing Co., Cambridge, Md., Continental Packing Corp., Mt. Vernon, 


Ill. — after September 10th., one machine at New York Canners, Inc., Albion, N. Y. — one machine in 
California latter part September. 
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The Book You Need! 


this 
loss. 


Every factory in the business should have a copy of 
important book of formulae—as a prevention against 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 
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Cne Brief Word of the Tomato Situation—AlIl Business On the 
Upturn—Canned Foods Will Follow—Market Deadened 
by False Reports—Pea Market Strong—Apple 
Canners Cannot See Their Way Clear 
at Present Prices. 


_ As someone has well-said, there has been too much tomato 
agitation this season, the onus of this agitation being placed 
upon tomatoes because they made the hardest drive at that com- 
modity; but they also aimed at cheaper corn, but did not get very 
far with their efforts. And they have not gotten very tar with 
tomatoes, for tomatoes are not grown on agitation or words, 
and such acts have never yet increased the pack. It is true they 
made their play for September 15th, but they probably see their 
answer very clearly written now, and we can cqnceive that they 
are not very well pleased with their prospects. 

The tomato situation is covered quite well in other parts of 
this issue, and we are not going to prolong this discussion, °x- 
cept to say just this: The little flurry of tomatoes which brought 
the raw stock prices down to 15c and 20c per basket died almost 
as soon as it was born, because the tomatoes stopped coming, 
and now the prices have gone up in all sections, in Baltimore as 
high as 75e per bushel, That’s too high, and canners only pay 
such prices because they are seared they will not get enough vo 
cover. Other sections say their crop of tomatoes is done, and 
the packing wiil all be over in a few days. That’s very early, 
but entirely possible. The one impossible thing to our way of 
seeing this is a pack of tomatoes large enough to cause a heavy 
reduction in the market price. We’d hate to have tomatoes soli: 
for delivery September 15th at prices ruling today, much less 
at lower prices than now quoted. The canner who cannot see 
the wisdom of holding his tomatoes againt the heavy demand 
which is bound to come later, and until something more definite 
is known about the total pack for 1922, is not very far-sighted. 
The prospects for the tomato market never looked better at this 
time of the year since we can remember. That’s all we care 
to say now. : 

The corn crop has rounded out well on its acreage, but this 
acreage is reported everywhere as far short of normal; in many 
sections only a fraction of the usual. Of course, there are ex- 
ceptions, and some canners have in their full acreage, but there 
must always be exceptions to every rule, and these exceptions 
are not plentiful enough to make up any considerable portion 
of the loss through reduced acreage. Corn canners know their 
situation and are not being moved by the dead condition of 
buying. 

The market on almost all canned foods is dead—gassed into 
activity by the talk and counter-talk of market jugglers, and by 
the warnings of false prophets, predicting much lower prices 
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for canned foods. That song, of course, sounds sweet to the 
buyers, but they need not be surprised when they wake up vo 
find that the song is a siren song, luring them to loss and de- 
struction. Most of these buyers are old enough in the game io 
know better, and if they are held off and made to pay more money 
when they come into the market, they will have themselves vo 
blame, for being easy victims of an unreliable leader. Prices 
of stocks, bonds, wages and everything else are not coming 
down; they are going up. The nation has struck into a pros- 
perity gait and all business is decidedly looking up. Workers 
are returning to their labor and wages will be flowing freely in 
a fortnight; the vacation time is passing and active business 
is with us once again, Why should canned foods prove the sole 
exception to this very general rule, Every argument is against 
such action: the size of the new packs, the cleaned-up condition 
of retailers, “wholesalers,” and producers’ stocks, an increasing 
demand due to increased earnings and better employment. In 
days gone by if we had half the reasons we have today we would 
have predicted a sky-rocketing market on all canned foods, and 
would have cashed upon our prediction. 

The pea canners report good demand and a rapidly cleaning- 
up condition of their market. Under date of August 26th the 
Grocers’ Supply Co., of Wausau, Wis., sid: 

“The past week has been the biggest we have had 
since we have been in the game. It would ve :nterest- 

ing to know what would have happened if the Wiscon- 

sin pea pack had been short instead of being, perhaps, 

the largest we have ever had. 

We knew the average jobber has been playing 
mighty close to his shirt; that there was a big hole io 

be filled, both on retailers’ shelves and on jobbers’ floors. 

Nevertheless, it is surprising how the demand for the 

cheaper grades cf peas keeps up. There is absolutely 

no letup. 

There are no standard No. 4 or No. 5 Alaskas, and 

the trade knows it. Standard No. 5 sweet peas are the 

big seller. There are as many of the $1.05 kind selling 

as the $1.00 kind. And, strange to say, there is com- 

paratively little interest in off standard stuff at 95c 

to 

The Wisconsin bean pack appears to be surprisingly 
short. It is nearly over, and there is little to offer. This 

is particularly true of No. 10 beans. If you want any 

you better get them, if you can, and not quibble about it. 

Let us know what you want in No. 10 beans. We will 

do our best to find them for you.” 

If the canned pea market, after a big pack, is in such fine 
condition today, what will stop tomatoes and corn and fruits yrom 
joining hands with peas? Of course, peas have one big advan- 
tage—they are being packed in better shape every year—better 
cuality and the public likes them and continually wants more. 
Corn and tomatges might profit from e-od example. 

Apple canners are complaining that they cannot buy the fruit 
and can it at the prices being offered by buyers. The natural 
result is that many of these canners will not operate upon apples. 

Sweet potatoes are coming in and are attracting their share 
of attention. The prices are easy, and the size of the pack may 
depend upon the size of the demand, 

Price changes in our market pages are net numerous this 
week, but some are in a downward way, an evident attempt io 
force business. 


THE GRIFFIN PATENT SEALING CAP 


Mr. George E. Roberts, of Halifax, N. S., has been offering 
to the trade, through these columns, a new patent sealing cap, 
which, from his claims, should make all canners take notice. A 
thing of this kind should not be passed by with little notice. 
This industry is steadily growing, old methods are being dis- 
carded and new ones installed, and it behooves every progressive 
canner to look into these new inventions, and get full details. 
They make claims of revolutionizing the food-packing industry, 
and as they have used the cap on various products for a long 
time, they are basing their claims upon these experiences, not on 
theories. You should write Mr. Roberts and ask for full details 
and particulars.. 


PEELING TOMATOES BY MACHINE 


The party arranged for the Phillips Packing Company, at 
Cambridge, Md., to see the National Tomato Peeling Machine in 
actual operation upon field run of tomatoes, was a big success, 
and about forty canners and others attended. How well they 
were pleased, or how greatly they were surprised at the quality 
and quantity of the work this machine does, can be seen from 
the expresions given in their nage advertisement elsewhere. 
Among those who saw the machine work and marveled at the 
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perfection of its work were some of the best-known and longest- 
experienced canners in the business. 

“Bob” Sindall is enthusiastic over this machine, and “Harry” 
Miller, its patentee, simply smiles a satisfied smile at accom- 
plishing what was always considered the impossible—peeling 
tomatoes by machine, 

Here’s a secret. Do you know what gives “Bob” Sindall 
his “pep”? Here’s the answer: He carries a page of “Where 


to Buy,” from The Canning Trade, in his hat-band. It’s a good 
talisman. 


KERR’S REVIEW OF THE BALTIMORE MARKET 


Baltimore, Md., September 1st, 1922. 


The Tomato Situation—The demand for tomatoes which be- 
gan towards the end of the past week did not continue. Because 
the impression has gone abroad that September would have 
bountiful favors to bestow upon those buyers of tomatoes who 
would await them, it may not be doubted that many buyers have 
concluded to await the coming of Lady September from out of 
whose horn of plenty tomatoes, it has been insisted, would flow 
in teeming abundance. We shall see; we shall see what we shall 
see. If tomatoes shall flow from Lady September’s horn of 
plenty in teeming abundance, one sees no immediate proof of it. 
It may be that her precious secret is to be of a later unfolding; 
we shall see. 

During the coming two, or at most three weeks, the tomato 
market is going to maintain its present level, or it is going io 
advance, or it is going to decline. However improbable it may 
seem, it is at least remotely probable and entirely possible that 
the market will advance. An eleventh-hour rush for tomatoes 
precipitated by authentic reports of a short crop would have the 
effect of advancing prices. 

The market maybe expected to decline if the extraordinary 
claims which have been made for the tomato crop should be real- 
ized. It would seem to be of some importance for buyers of toma- 
toes to take into account the interesting tact that last s2ason’s 
pack of tomatoes was the lightest during twenty-five years. If 
this season’s pack were to show an increase of one hundred per 
cent over last season’s pack, we should even then have the light- 
est pack during twenty years. The pack of tomatoes for 1921 
was 4,017,000 cases. Were this year’s pack to be twice as large 
as that of last year, we would have 8,034,000 cases, and during 
twenty years there would not have been so light a pack. 

One can see that the tomato situation is so poised at the 
moment that almost anything could happen to it. It is easy to so 
group the possibilities of the next few weeks as to see the market 
showing a rising tendency; on the other hand, it is just as easy 
to so group these possibilities as to see the market showing a 
declining tendency, In dealing with the events of the next few 
weeks, we are dealing not with tangible things, with things that 
lie clearly revealed before us, but rather with things which lie 
hidden from view. To buy now or not to buy now—that’s the 
question; and we leave it to our friends of the trade to answer 
it for themselves. 

Later—From growing sections reports still persist that the 
tomato season is rapidly declining and that we shall have a short 
crop, and, therefore, a short pack of tomatoes. 

EDWARD A. KERR. 


C. W. Baker & Sons, of ‘Aberdeen, Md., under date of 
August 30th, say: 

Tomatoes—Judging from the reports we are getting from 
the tomato packing districts, this is going to be a short season. 
It is expected that the bulk of the tomatoes will be in the cans 
by the end of next week, which, if true, would be:a rather un- 
usual occurrence; as a rule the season does not get under way 
until the first week in September. We are not willing to admit 
that the above is the true situation, although it may apply in 
some sections. There has been a liberal buying of future 
tomatoes, and most packers are now more concerned about ~et- 
ting their future orders filled than taking on any additional 
business. The market ranges about as follows: No. 1s, 50a 
52%c, No. 2s, 80a82'%c, No. 3s, $1.15a1.1744, No. 10s, $3.60a 
&3.75, all for prompt shipment f. o. b. respective shipping points 

Corn—The corn pack is progressing nicely, and the packers 
are getting up some very fine quality. We can buy whole grain 
evergreen sugar corn at 75a80c, standard shoepeg at 90a95c, 
and extra standard shoepeg at $1.00a$1.05, fancy shoepeg $1.15 
and standard Maine style corn’ at 80a85c, all f. o. b. country 
factories. 

Sweet Potatoes—Our packers will soon be in a position to 
make shipments of new pack sweet potatoes. For preferred 
shipment we can buy 2s at 85c, 3s at $1.15 and for shipment 
when packed at packer’s option, we can buy 2s at 80c, 3s at 
$1.10, f. o. b. factory, strictly first class quality. 
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A Positive Test 


“BLISS” No. 14-K Automatic Water Tester 


HE better your tester is, the better are your 
i It enables you to keep the rest of the 
machines in the can line right up “to the mark.” 
The large number of pockets in our machine and 
the smooth and uniform travel of the carrier wheel 
reduces the agitation of the water in the tank to a 
minimum, making it easy to detect leakers. 


WRITE NOW FOR DETAILS 


Bliss for Machinery 


E. W. BLISS CO. works BROOKLYN, N. Y., U.S. A. 


SALES _ DETROIT CLEVELAND CHICAGO _— PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Marine Bank Bidg. Union Trust Bidg. Second Nat'l Bank Bidg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


No. 336 


AYARS SINGLE ROTARY 
MEASURE TOMATO FILLER. 


A—Turret. 


B—Measure Pockets. 
“ Do not crush the fruit. 


C—Upright Plunger. 


E 

C 

D—Delivery Disk. 

: E—Compression Plunger, 

D Mt =\y G. Making uniform fill. 

= at G—Worm Can Feed, 


Positively does not catch cans. 


5 | = AYARS MACHINE COMPANY 
—S==S Salem, New Jersey 


Brown, Boggs Co., Ltd., Hamilton, Ont., Sole Agents 
for Canada. 


— £ No waste — No cutting or mashing the gocds — Goods 
- | €4o put in the can in2same condition as when put in the hopper. 
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The Markets 


NEW YORK MARKET 


Buy:ng Quiet This Week—Futures Bought Will Cover Only a 
Small Percentage of Requirements—Too much Tomato 
Talk—Buyers and Brokers Taking Holiday— 
Fruits Steady—Canada Buying Pears 
Here—Notes of Interest. 


New York, September 1, 9122. 

Jobbing Buying Quiet—Jobbing demand for canned foods 
has been rather quiet during the week under review, sales being 
largely of a trading character. Some jobbers have been cutting 
down their stocks on certain items, and have generally found 
other distributors in need of the goods they had to offer so 
there has been a fair aggregate volume of trading. No real 
activity is anticipated until early in September, however. 

New Pack Purchases Light—It is generally conceded that 
purchases of new pack canned foods already made will cover 
only a very small percentage of the local trade’s seasons, re- 
quirements, and buyers will have to enter the market very 
shortly for additional supplies. However, unsettled industrial 
conditions. which play so important a part in the purchasing 
power of the masses, are being refiected in the ultra-conserva- 
tive buying policy of the distributors. 

Too Much Tomato Talk-—There has been entirely too much 
said and written about the new Maryland tomato pack thus 
far, and buyers are believing what they choose to believe—the 
worst, from the standpoint of the packer. So-and-so has said 
that there will be a big pack, and 70 cent 2s later on in the 
season; so ‘“‘So-and-so’s’’ word goes, even though it may be 
opposed by the opinions of a hundred well-po:ted observers. 
As so forcibly expressed in last week’s The Canning Trade, 
it has gotten so that Maryland canned foods sell on price, not 
quality, and until that condition is remedied the quality packer 
will have to suffer. 

There appears to be a little weakness in standard 2s as 
the week closes, with the market at 7716 to 80 cents. Full 
standard 3s are generally held at $1.15, and 10s at $3.75, with 
some sales reported at the inside prices of $3.50a3.60 on the 
latter size. In view of the conflicting reports regarding the 
position of the market, buying is light and for immediate needs. 

Hclidays This Week—Most of the canned foods brokers 
will close their offices from Friday night until Tuesday morn- 
ing, and give their employes the benefit of an ertra holiday 
over the usual Labor Day shutdown. 

New Pineapple Here—The S. S. Pacific arrived late last 
week with the initial shipment of 1922 pack Hawaiian pine- 
apple for this market, the shipment aggregating 150,000 cases. 
The pineappple has been put into the hands of the distributing 
trade, and will doubtless have speedy clearance, inasmuch as 
this market has been bare.of spot pineapple for some time 
past. Additional shipments are being anxiously awaited. There 
is a good inquiry reported for contracts calling for sliced, buy- 
ers bidding 10 per cent over the opening price. 

Look for Convention Business—Local canned foods brok- 
ers are looking forward to the annual convention of the Na- 
tional Association of Chain Store Grocers, which will be held 
in New York late in September. It is thought that with lead- 
ing chain store operators in town for the meeting, there will 
be an opportunity to book some sizable orders. 

The Salmon Situation—Although most of the canners are 
holding 1922 pack Alaska salmon firm on the basis of opening 
prices named by the Alaska Packers’ Association, some are 
‘hading 10 cents on reds, and 5 cents on chums. It is said 
that the quantities offered thus are not large, however. The 
demand for new Columbia River salmon continues active, and 
the market remains-firm as quoted, $4.00 to $4.10 on pounds 
and $2.45 to $2.50 on halves. 


California Fruits Steady—Most of the California canners 
are holding steady at their list prices, save that a few have 
shaded on standard 2% cling peaches, making sales at $1.90, 
f. a. s. San Francisco. The larger canning interests are quoted 
as saying that they can see no justification for any lower prices 
at this time, and they point out that, despite the temporary 
stopping of fresh fruit shipments Eact, owing to the rail strike, 
very little of the fruit held up was of the canning variety. 
Furthermore, they state, the canners were not in position io 
handle any but the fruit they were receiving on contracts, and, 
consequently, they were unable to take advantage of the offer- 
ings of low-priced fruits held up by the strike. 

More Sardines Being Canned—Steady improvement in the 
sardine situation in Maine is reported, and the canners are now 
getting the fish in larger quantities. Several of the packers are 
now offering at the inside price of $3.15, set by the largest 
packer in the field, while other packers, whose brands enjoy 
cpecial favor with the distributing trade, are getting 10 cents 
per case more. ; 

Shrimp Market Steady—Fall pack shrimp is quoted firm 
by most packers at $1.50 for 1s, and $2.90 for halves, with 
others shading 5 to 10 cents per dozen. Buying of futures 
is reported to have been rather quiet, owing to the high prices. 
Stocks of shrimp in distributing markets are reported to be 
practically nil, however, owing to the short spring pack this 
year. 

Tuna Label Ruling—Distributors are greatly pleased with 
the ruling of the Bureau of Chemistry of the United States 
Department of Agriculture that striped tuna may be designated 
on the labels merely as ‘“‘Tuna,’”’ and that it is not necessary 
to prefix the qualifying ‘Bluefin’ or ‘“Striped.’’ 

Warn Private Label Distributors—W. G. Campbell, acting 
chief of the Bureau of Chemistry, has served notice upon dis- 
tributors of private label canned foods that they must be care- 
ful in seling canned corn to which corn starch has been added 
in packing. Secretary M. L. Toulme, of the National Whole- 
sale Grocers’ Association, in a letter to grocers on this subject 
says: ‘““Members should be most careful either not to purchase 
corn containing added corn starch, or if starch is precent in 
quantities, to brand containers prominently in accordance with 
the statute and the regulations. The statement to the effect 
that starch has been added to the corn should appear on the 
principal label in 8-point (brevier) capitals in close connection 
with the name of the product. For instance, ‘“‘Sweet Corn— 
With Added Starch.’’ The principal label is the face or panel 
of the container upon which the name of the product appears 
prominently.”’ 

Canadian Packers Buy Pears Here—Advices received from 
up-State are to the effect that the Dominion Canners, Ltd., 
has purchased a large quantity of new crop Bartlett pears in 
New York State, and that they are shipping them to their 
canneries in Ontario to be put up. The report states that the 
purchaces have totaled 60,000 tons, but this figure is highly 
doubted here. At any rate, it is interesting to note that Cana- 
dian canned foods business is so good that the canners have 
to go outside of their legitimate territory to obtain additional 
supplies to take care of their business. 


NOTES 


J. D. Calhoun, of Warmington, Timms & Co., is away on 
a two weeks’ vacation. 

Hamilton & Menderson and Wallace & Bryant, two well- 
known canned fruit shippers, of Los Angeles, have merged 
their interests, according to reports received here by Simons, 
Farrington & Co., who represent the merged concern. 

Francis B. Reeves, of the old and well-known wholesale 
grocery firm of Reeves, Parvin & Co., formerly of Philadelphia, 
but now of Wilmington, Del., and Huntington, Pa., died in 
Philadelphia a short time ago at an advanced age. He was 
very prominent among the older generation of grocerymen. 

R. N. Barrows, of the G. L. Webster Canning Co., of 
Cheriton, Va., was here this week looking over the market. 
He stopped with Warmington, Timms & Co., his brokers. 
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MAINE MARKET 


Summer Guest Business Not Up to the Mark—Jobbers Not 
Willing Buyers—All Spot Stocks Have Gone—Sardine 
Canning Improving—Very Few Offerings of 
Future Corn—Apple Crop Small. 

September 1, 1922. 

Business for August has not maintained the standard 
set in June and July. This applies principally to the grocery trade, 
and the reason given is that bad weather early in the season dis- 
couraged summer guests at that time, with the result that stocks 
were not used up and were sufficient for August needs. With a 
tourist season only nine weeks long, retai'ers are very cautious 
about overstocking and during August buy for current needs only. 

Local jobbers are still unwilling to take hold of futures, or 
even to buy spots in any quantity. They are taking in small lots 
us needed, paying local freight rates when necessary, and adding 
comparatively to their out price. This has the bad effect of mak- 
ing the consumer pay high prices for ordinary goods, and in turn 
retards the retail sales of such articles. 

There are practically no spot stocks of Maine canned foods. 
A few cars of apples left from 1921 have been cleaned up at low 
prices, some of it moving at around $3.00 in competition with the 
new crop of fruit from the orchards. Lobster is so nearly out of 
the market that no stocks are reported. Sardines have sold faster 
than they could be packed, so that there is no carry-over from the 
spring season. 

Sardines are proving a bit more satisfactory to handle this 
week, owing to increased fares of fish. It is the custom for the 
factory to sound its whistle, usually a siren, when the boats come 
in with fish, summoning the help to work. This has been a rare 
sound around the Port!and factories all summer, but during the 
past week has been welcome music nearly every day. At what- 
ever hour the boats come in, morning or evening, the whistle is 
blown and the crew assembles for work. Such broken time is 
costly and unsatisfactory, but after the long wait for fish all are 
glad to get to work on any basis. Prices showed a tendency to 
drop last week when the first large fares came in. This was 
doubtless due to the opening ef several factories where no fish 
had been expected and vo sales made. ‘This week, however, the 
price is back, and goods are quoted at $3.25 for standards, with 
an oceasional sale at $3.15. 

Blueberries have been very plentiful, with the result that 
there are several offerings of berries now on the market. The 
price has held at $2.20 and $9.50 for 2s and 10s in water, and one 
of our large packers advised your correspondent today that the 
surplus was not sufficient to cause any change from these quota- 
tions. There are many small packers, and all have a few berries 
to-offer, but no one has many. 

Stringless Beans—Although the yield was light, there has 
been no report of pro-rata deliveries on cut green beans. Sales 
were yet light when the bad weather befell us, with the result 
that contracts were taken on the basis of new crop estimates. 
The product this season has been of exceptional quality. Late 
sales were made at the same prices as announced in April, $1.20 
and $4.75, with very little deviation from this basis at any time 
during the selling period. ; 

Corn is coming along very nicely on such pieces of acreage as 
withstood the June rains. Late estimates place the up-put at 
possibly 50 to 60 per cent, which is more encouraging than earlier 
figures of 30 to 50 per cent. Sales have been very active during 
the past few weeks, and it is hard to find offerings in any quan- 
tity at this time. Prices for Crosby corn stand at $1.55 and $6.75 
for regular grades in 2s and 10s; Golden Bantam cut corn at $1.60 
and $6.75. Much No. 2 Golden Bantam has actually brought $1.65 
for special packs, and the demand shows a steady increase each 
year. ‘There is also a steady call for Golden Bantam corn on the 
cob at $7.00 for No. 10s and $3.75 for No. 3 talls. 

Apple estimates remain conservative, and at best the crop 
cannot reach 50 per cent of the normal yield for Maine. Buying in 
the orchards has commenced, but owing-to the larger crops in 
other States this year, there is not the unreasonable competition 
in Maine fields that prevailed last year. Canners are getting 
some very good purchases and seem to think they can produce 
canned apples at the current prices without loss. Nice apples 
have sold at prices as low as $3.80 factory, well-known brands on 
which the canner would not suffer loss of prestige by putting out 
inferior goods. The reaction has already set in, with sales enough 
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in hand to warrant going ahead with the pack and with the prob- 
able future demand sufficient to carry on with. These future 
sales, however, will doubtless be on an upward sliding scale until 
the basis of $4.00 factory is again reached, MAINE. 


CORNSTARCH IN CANNED CORN 


August 24, 1922. 

We are in receipt of the following letter from the Bureau 
of Chemistry, dated August 22, 1922, and the same is sent to 
you for your information. 

“National Canners Association, 

Washington, D. C, 

“Gentlmen: It has recently been brought to the Bureau’s 
notice that there is a rather widespread practice on the part 
of canners of corn of adding a certain percentage of corn starch 
to their product in the course of preparation. Starch is being 
used in this fashion regardless of the character of the corn, 
and in many instances no declaration of its presence is being 
made upon the label. This is true not only of labels employed by 
the canners themselves, but also of jobbers’ labels under which 
much of the product is being sold. 

“The addition of corn starch is not ordinarily necessary 
in the preparation of canned corn. Its use under most condi- 
tions can be regarded only as an adulteration, even if its pres- 
ence be declared upon the label. There is only one condition 
under which the use of corn starch would be regarded by the 
Bureau as legitimate. This is under the conditions set forth in 
the enclosed Item No. 4 from the Service and Regulatory An- 
nouncements of the Bureau. Even under these conditions the 
amount of corn starch used should not exceed the percentage 
indicated in the announcement, and the product should be plain- 
ly labeled to show the presence of added starch. 

“IT am writing you in this fashion to request that if prac- 
ticable you take this matter up with the members of your asso- 
ciation who are interested in the packing or distribution of 
corn, advising them of the Bureau’s opinion regarding the ap- 
plication of the Food and Drugs Act to this practice. It is 
hoped that by calling the matter to the attention of interested 
paries, in this way the matter may be promptly corrected with- 
out the necessity for procedure under the terms of the Food 
and Drugs Act. 

i “Will you be good enough to acknowledge receipt of this 
etter. 
Respectfully, 
W. G. CAMPBELL, 
Acting Chief.” 

Enclosure‘ Item 4, 

We are also enclosing a copy of Item 4, Service and Regu- 
latory Announcement No. 1, issued February 19, 1914. 


NATIONAL CANNERS ASSOCIATION. 
February 19, 1914. ; 
SERVICE AND REGULATORY ANNOUNCEMENTS 
Bureau of Chemitry. 


4, The addition of cornstarch to canned corn. 

Dear Sir: The board has been advised that the following 
situation confronts the canners of corn in certain sections of the 
country: 


The corr has ripened very late, and, in spite of the fact 
that the corn is of the finest quality and flavor, it lacks suf- 
ficient starch to pack properly on account of the fact that the 
liquids wi!l separate from the solids in the canning, and, there- 
fore, in order to produce a satisfactory product it is necessary 
to add cornstarch to the extent of 1 to 1% per cent. 

In the opinion of the board, on the facts as stated, and, if 
no inferiority of the corn is concealed, this addition would be 
permitted, under regulation 25, section 7 (a), which states that 
“When a substance of a recognized quality commonly used) in 
the preparation of a food or drug product is replaced by an- 
other substance not injurious or deleterious to health, the name 
of the substituting substance shall appear upon the label.” If 
a product, prepared as indicated, were plainly labeled “Sweet 
Corn with Added Starch,” there would not appear to be any 
violation of the Food and Drugs Act. 

It is, however, plain to the board that starch may be added 
to sweet corn in a manner whereby inferiority is concealed, and 
whereby water is added, which addition of starch would clearly 
constitute a violation of the act. The canners are, however, 
familiar with the conditions under which they are working, and 
the board is not; the canners should, therefore, be able to de- 
cide the proper course from the above statement of facts. 

Very respectfully, 
A. S. MITCHELL, 


Acting Chairman, Board of Food and Drug Inspection. 
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WITH THE CROPS AND CANNERS 
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Smyrna, Del., August 28th, 1922. 
Tomato acreage in this section considerably above normal. 
70 per cent of crop goes to soup manufacturers by open market 
rcute. Balance goes to canners. Prospective yield 60 per cent 
of normal crop. 


Milford, Ill., August 28th, 1922. 

Our sweet corn crop has been reduced to about 75 per 
cent of a normal yield by dry, hot weather. We are about 
half through with our pack. Our planting is only about half 
of our plant capacity. 

Clayton, Ill., August 28th, 1922. 

Tomatoes 50 per cent. Crop cut on account of bloom 
dropping and drouth. 

Keokuk, Iowa, August 28th, 1922. 

The average tomato yield will hardly come up to normal 
for the reason we have been affected by prolonged dry weather, 
followed by heavy rains, and, further, we are experiencing the 
worst-known edipemic of crickets and tomato worms. 

Mechanic Falls, Me., August 28th, 1922. 

We pack sweet corn only. Condition 50 per cent of nor- 
mal, acreage 80 per cent of normal, and yield 50 per cent of 
normal on total acreage planted. 25 to 35 per cent of acreage 
planted was destroyed by very heavy rains in June, and about 
25 per cent of balance reduced in probable yield on account 
of rains. 

Central Lake, Mich., August 24th, 1922. 

Beets—acreage, 125 per cent; yield, 80 per cent. Corn— 
acreage, 100 per cent; yield, 60 per cent. Squash—acreage, 
120 per cent; yield, 100 per cent. 


Lake Odessa, Mich., August 29th, 1922. 

Peas about 60 per cent of a pack. Acreage normal. Ref- 
ugee green and wax beans, crop damaged by dry weather; pack 
not over 50 per cent. Sweet corn acreage about one-half of 
normal; dry weather damaged crop. Do not look for over 60 
to 75 per cent of yield. Apple crop large; not packing because 
of poor market conditions. 

Menominee, Mich., August 28th, 1922. 

Apples 100 per cent. Beets 75 per cent. Kraut 100 per 
cent. Tomatoes 100 per cent. 

Camastota, N. Y., August 28th, 1922. 

Corn very uneven and season late. Will begin canning 
September Ist. Anticipating about 50 to 60 per cent of normal 
crop. Pea packing over; about 50 per cent of normal crop. 

Onarga, Ill., August 29th, 1922. 

Corn—Because of drouth estimate crop will be only 80 
per cent of normal on reduced acreage. 

Hoopeston, Ill., August 29th, 1922. 

Sweet corn 80 per cent of normal. Dry, hot weather cause. 

Palmyra, N. Y., August 29th, 1922. 

We had a fairly good crop of cherries, berries and beans, 
which have been harvested. We have a big crop of pears, 
peaches and about one-half of a crop of apples in this locality. 

Nebraska City, Nebr., August 28th, 1922. 

Sweet Corn—wWe have out at Nebraska City and Hamburg, 
lowa, a reduced acreage over normal years. The condition of 
the crop, however, is fine, fully 100 per cent. Tomatoes—We 
have an increased acreage of tomatoes. We pack tomatoes only 
in a limited way, about 50 to 60 acres; this season we have 
120 acres. The crop is good, the big deliveries occurring this 
week. Pumpkin—The pumpkin crop appears poor; too early, 
,however, to make a reliable report as to conditions. Apples— 
The apple crop is good. We are only small canners of apples 
as the crop in this section is in strong demand for shipment, 
and we cannot meet the high prices prevailing. 


Westover, Md., August 30th, 1922. 
Tomatoes—Our tomato crop is a complete failure; about 
50 per cent of our growers are done picking. We expect io 
finish packing by September 10th. The crop is the smallest 
ever; the green tomatoes dropped from the vines and did not 
mature. All that we have gotten for canning was the early 
setting. Many growers report less than one ton per acre. 
Payette, Idaho, August 26th, 1922. 
Peas—About 50 per cent of yield, 120 acres. Corn, 100 
per cent yield, quality fine, 300 acres. Cherry, apricot, pear 
and peach crop, 100 per cent. 
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Streator, Ill., August 23, 1922. 
Corn promises normal yield. Packing nothing else now. 
Finished asparagus and spinach sixty days ago. 
Grand View, Ark., August 22, 1922. 
Tomatoes seem to be making a good crop, but they are 
not ripening up properly. They do not ripen evenly. How- 
ever, we have packed more tomatoes to this date than we 
ever have had packed at this date any other yaar. If weather 
conditions continue favorable the tomato crop in this section 
may be a large one yet. Acreage is about normal. The apple 
crop is very short and there will be very few apples canned 
in the Ozarks this year. We usually pack a few cars of No. 
10s, and have them sold when we start packing, but this year 
we have been unable to sell any at a price that would enable 
u_ to buy the apples and can them. We have been offering to 
sell one carload at $4.00 f. o. b. factory, but have been unable 
to get a buyer that could see that much in them, so we will 
Trobably not can any apples this year. 


White Hall, M4d., August 23, 1922. 
Shoepeg Comn—My acreage of corn is only about one-half 
that of other years, and owing to the continued dvy weather 
the crop is only about 50 per cent. what it should be. To- 
matoes—My acreage of tomatoes is about as usual, but the 
scald has interfered with the crop about 25 per cent. 


Fort Smith, Ark., August 22, 1922. 

We are not packing anything this season except peaches 
and sweet potatoes. The peach; pack is over and the sweet 
potato acreage is about 50 per cent. of the normal acreage. 
The crop needs rain at the present time. However, we look 
for the usual yield per acre for this item. 


Mont ce_lo, Ia., August 21, 1922. 
Crosby Corn—Will not have over 30 per cent. of a pack 
on account of the dry weather since June. 


AMERICAN CANNING INVADES LEVANT. 


By Jane Hill. 


It seems incredible that in a country abounding in fruit of 
many kinds the art of canning is practically unknown—at least 
was unknown until American relief workers invaded Bible lands 
and taught the people how to take care of ripened fruit. 

In Sidon, once the famous port of ancient Phoenicia, the 
first cannery in the Levant has been established by Mrs. S. D. 
Jessup. It is one phase of the reconstruction work sponsored 
by the Near East Relief, for the object of the cannery is to help 
the orphanages supported by American aid to become self-sus- 
taining. 

A portion of the Near East Relief orphanage at Sidon has 
keen converted into a hygienic white-tiled cannery, such as any 
American commercial enterprise would be proud of. Here 400 
girls work on part time to take care of the fruit as it comes 
in season. As the period of fruitage lasts ten months in the 
year, the cannery is kept in almost continual operation. Be- 
ginning in December and running until October fruits ripen in 
the following order: Oranges, Chinese medlars, green plums, 
table apples, damsons, grapes, figs, quinces, thorn-apples, 
peaches and table apples, 

From the first, American canned fruit proved very popular 
with the Syrians, who love sweets. They were also particularly 
pleased with the glass containers brought over from America. 
Because of the big demand for the canned fruits and the scarcity 
of the fruit jars, Mrs. Jessup tried to get the purchasers to 
return the jars when the fruit had been consumed. But the 
Syrian housekeepers simply wouldn’t hear of it. Mrs. Jessup 
soor found that the containers were one of her best selling 
points. Women were willing to pay almost any price to obtain 
fruit in American glass jars. 

The Near East is a land of abundant child labor, so with 
Elenty of fruit, available labcr, and a big demand for canned 
products, the Levant offers a wide field for ambitious American 
canners. 

Canning is one of the many American industries started in 
the Levant by the Near East Relief in its efforts to help revive 
the economic life of the country. This organization chartered 
by Congress to relieve the people of the famine stricken areas 
of the Levant is in no sense a commercial undertaking. All the 
industries have been esiablished with the object of teaching the 
100,000 war orphans the principles of thrift and industry so 
that when they leave the orphanages at the age of fifteen or 
ve years, the childrei will be in a position to support them- 
selves, 


This aggregation of childhood inspired by American ideals 
and traine? in modern methods will play a very important part 
in the future development of the Near East. 
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temperature 
instruments 


Taylor 


Retort Regulators 


Maintain the temperature and 
pressure in the retort regard- 
less of variable boiler pressure 
found in many plants. 


Tycos 


Type ‘‘P”’ Regulator 


Automatical y shuts off or ad- 
mits steam to keep tempera- 
ture at desired point in Corn 
Cookers, Pea Blanchers, 
haust Boxes and Continuous 
Cookers. 


Tycos 


Hydrometers and Engraved 
Steam Thermometers for lab- 
oratory use, Tell Tale Ther- 
mometers for Exhausters, 
Open Bath, Retort Processing 
» Thermometers and Recorders 
and Boiler and Engine Room. 


There’s a Zcos or Zr Temperature Instrument for Every Purpose 


THE CANNING TRADE 


ROCHESTER, N. Y. 


temperature 
instruments 


Recording Thermometers 


Give printed records*fof tem- 
peratures at all times when 
used on Retort, Kettles, Corn 
Cookers, Continuous Cookers. 


Tycos 


Self-Acting 
Pressure Regulator 


Controls steam supply to re- 
torts without aid of air, motor 
pressure, electrical or other 
outside motor power. Auto- 
matic, self-acting, dependable. 


Tycos 
Specific Catalogs 
Simply request specific infor- 
mation on your letter head and 
we will send catalog and 
recommend the Tycos or Tay- 


lor Instruments that will meet 
your every need. 


Taylor [Instrument Companies 
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CALIFORNIA MARKET 


Railroads Handling Perishable Products—Canners on Local 
Committees—Market Is Quiet—Buyers Looking for 
Weakness—Increased Interest Being 
Shown im Tomatoes. 


San Francisco, August 31, 1922. 

Railroads Moving—wWhile a definite end has not been 
brought to transportation troubles, all the railroad companies 
in California are again handling fruits and other perishable 
products, and movements to the markets are heavy and regular. 

The car question is now looming up as a serious one, and 
Governor William D. Stephens, who has been strongly criticized 
for his weakness in handling the strike problem, has sent G. H. 
Hecke, director of the State Department of ‘Agriculture, to 
Washington to seek from the Interstate Commerce Commission 
the right of priority in return of refrigerator cars to California. 
The official is accompanied by traffic experts, and the claims 
of this State will be set forth in no uncertain maner, the 
transportation problem being a grave one. Director Hecke has 
appointed a permanent transportation committee to deal with 
the situation in this State, the committee including Charles E. 
Virden, San Francisco canner, chairman; Frank T. Swett, pres- 
ident of the California Pear Growers’ Association; H. G. Coy- 
kendall, of San Jose, head of the Prune and Apricot Growers’ 
Association; Preston McKinney, vice-president and secretary 
of the Canners’ League of California, and prominent fruit ship- 
pers. California canneries are now being adequately served, 
and a very large pack is being made. Quantities of fruit, espe- 
cially of peaches and pears, are being offered at marked reduc- 
tions from the prices demanded and secured by growers at the 
opening of the season, but canners anticipated their needs very 
fully, and are not able to take on many of the outside offerings. 
Home canners and small independent concerns which did not 
contract for stocks in advance are able to buy fruit at about 
one-half regular coftract prices. Quantities of fruit is spoiling 
in orchards for want of a market, particularly varieties grown 
primarily for shipping. 

The Market—The market for California canned fruit is 
in a quiet shape, with but little business now being transacted. 
Buyers are of the opinion that the market will be weaker, 
rather than otherwise, and are acting accordingly. The cherry 
pack has been about cleaned up, and stocks of this fruit are 
being firmly held, and apricots are on a steady basis, but 
peaches and pears can be had at prices that vary widely. No 
reductions have been made by the large packing interests, who 
claim that their early sales were heavy enough to insure the 
movement of the expected pack at the prices originally named 
by them. 

Salmon—tThe opening prices on canned salmon, made some 
days ago by the Alaska Packers’ Asociation, have caused con- 
siderable comment in the trade, which was expecting lower 
prices, but it is generally acknowledged that the salmon market 
is in a strong positien statistically. The opening prices were 
the same as those named last year, with the exception of cohoes, 
which are 15 cents a dozen cheaper. Orders are being con- 
firmed in many cases, but there has been no rush to do this, 
and buyers are showing but little enthusism. Alaska reds are 
firmly held at the opening price of $2.25, but it is possible to 
locate stocks of pinks at $1.05 and chums at $1.00, which are 
10 and 5 cents, respectively, below the opening prices. Vessels 
of the fishing fleet are now winging their way to San Francisco, 
and deliveries of new pack goods will soon be in order. The 
season’s pack, added to the carry-over on hand, is declared to 
be less than the quantity consumed during the past year. 

Tomatoes—Increased interest is being shown in canned 
tomatoes, with the packing season now at hand. Indications 
are for a good-sized output in California, but the size of the 
pack here always depends on late weather conditions. Toma- 
toes are planted to come on after the rush of peach packing, 
and almost no effort is made to operate on them until about 
the second week in September. 
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Coast Notes California concerns maintaining packing 
plants in Oregon have not secured the expected output there. 
The chei)'y crop was well below expectations and hot weather 
ripened loganberries all at the same time, with the result that 
the pack was lighter than would ordinarily have been the case. 

The run of tuna on the California coast has been rather 
light, and packers report that the output of standard white is 
still below expectations. Buying has shown an -improvement 
since the naming of opening prices on canned salmon, which 
are high, and it is no longer possible to pick up lots in the 
market at the sacrifice prices named by some interests a few 
weeks ago. 

Colonel Harris Weinstock, former State Market Director 
for California, passed away at Palo Alto on August 22nd, from 
injuries received two days earlier when thrown from a horse 
while riding with his granddaughter. When the State Market 
Commission was created, he was appointed director, and at 
once engaged in the work of organizing fruit and vegetable 
growers and promoting better marketing conditions, work that 
continued after his retirement. 

George M. Brown, a well-known orchadist of Santa Clara, 
Cal., passed away of apoplexy at his home near that city on 
August 23rd, just a week after the celebration of his eighty- 
seventh birthday. He was a pioneer in the pear-growing in- 
dustry in the Santa Clara Valley, introducing pear culture in 
the lowlands, which had been considered worthless for this 
purpose. 

Thomas W. King, a merchandise broker, of Honolulu, T. 
H., was a recent visitor at San Francisco, Cal., and while here 
secured some canned foods agencies of note. 

S. S. Herspring, until recently connected with the whole- 
sale grocery house of J. H. Newbauer & Co., San Francisco, 
Cal., has engaged in. the brokerage business, with offices at 1 
Drumm street. 

More than five hundred and fifty food handlers were ex- 
amined recently by the City Health Department of Pasadena, 
Cal., in accordance with the requirements of a city ordinance. 
Pasadena is the only city in California which requires that all 
handlers of foodstuffs must pass a satisfactory physical exam- 
ination, showing that they are not suffering from communicable 
diseases. “BERKELEY.” 


IRRIGATION KILLS MILLIONS OF CHINOOK SALMON 
Washington Takes Steps to Stop Vast Annual Waste. 


Prosser, Wash.—Millions of fish are the annual summer toll 
of irrigation ditches in this State and to stop this stupendous 
economic loss the Bureau of Fisheries is exerting efforts to 
provide a system of screens and nets to. protect the industry, 
estimated to be worth half a billion a year, 

Chinook salmon are the principal victims of the ditches, 
as the headwaters in various river systems are the natural 
spawning grounds for this variety. 

In recent years 90 per cent. of the water used for agricul- 
ture is taken in July and August, which are the spawning 
months for the chinook, and thus the same percentage of salmon 
is lost. 

It has been found that on many branches twenty to thirty 
fish to the acre are left to die in the laterals after the water 
is turned off. Of these two out of three are ready to spawn, 
proving that an enormous egg production is lost. 

Huge quantities of migrating salmon not washed into the 
ditch laterals are killed in the main canals when the pools into 
which they concentrate are frozen over in sudden drops of 
mountain temperature or are left to die by the draining of the 
pools. 

To prevent the loss of food fish a constant watch is main- 
tained in the rivers up which chinooks are now rushing. Keep- 
ing passages open, fish ways in readiness and placing nets 
across spill-ways where water rushes into canals is the job of 
the bureau. 

Many of the chinooks, which are four years or more old, 
weigh from eight ‘to forty pounds. They sometimes leap 
entirely over eight-foot nets, sprawl over spillways and water- 
falls in a desperate attempt to keep on their journey to the 
mountain headwaters, 

Ranchers become fish eaters from necessit-- disliking to see 
the food wasted: also can, smoke and dry much of the salmon 
supply found in their irrigation laterals —N. Y. Sun. 
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MOOTH running, correct in design, accurate and true to pitch, Caldwell 

gears are bound to please you. We make all types—machine-molded, 

cut tooth, mortise gears, etc. Caldwell Promptness is traditional. It is at 

your service. Our stocks assure prompt shipment. Let us figure with you 
next time you are in the market. 


H. W. CALDWELL & SON CO. LINK-BELT COMPANY, OWNER 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 
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Automatic End Soldering Machine With Wiping And Cooling Attachment. de 


The many unique features of this specially designed machine have proven very efficient for soldering and wiring the ends of all sizes 
of round cans. This machine is equipped with single drive pulleys for operating the entire machine except conveyor chains. The drive for 
= ran is independent so that the cans will not remain in soldering mechanism if the operation of the remainder of the machine is 

iscontinued. 

One of the essential features is the method employed in soldering, whereby the solder is applied to side only, leaving the end brieht and 
free from solder, adding greatly to the appearance of the can. The runway guides in wiping attachment are hinged so as to allow quick re- 
moval of wiping brushes. The soldering rolls may ‘be adjusted while machine is in operation. 

The mechine is supplied complete as shown, including elevator and runways. 

Let us show you hcw to improve the appearance of your cans. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. 


7600 South Racine Avenue, Chicago, Illinois. 
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The Tomato Situation 


The “Pro” and “Con” of the Present Tomato Pack---- 
What Will It Be? 


A friend handed us, this week, the following clip- 
ping, and when pressed as to its source, or authority, 
admitted he “thought it came out of a Biddle Purchas- 
ing Co.’s circular to their jobber clients.” 


We are reproducing it here, because we want you 
to compare it with what old, well-established, long- 
experienced brokers have to say on the same subject— 
and for that purpose we are reprinting the letters of 
some such brokers; and, moreover, we want you to see 
how this same Biddle means, to make come true what 
we commented on in this page last week. At least, they 
seem to have great faith in printers’ ink, and believe 
that they can make the market any price they choose 
to name. We will have more to say of their method 
of “buying for the buyers,” but we want you to draw 
these comparisons, and see what you can see. 


Here is the clipping, purporting to be from a re- 
cent circular of the Biddle Purchasing Co., pencil- 
marked as of August 25th, 1922: 


TOMATOES FOR ALL! 


Our representative made a hurried visit to the packing 
fields on the Peninsula yesterday and found tomatoes are com- 
ing into the canneries in great abundance. He visited four 
packing plants, one had 15,000 baskets of tomatoes on hand, the 
second and third 7,000 baskets each and the fourth so many 
they had stopped buying raw stock. The price of raw stock 
had dropped from 25c to 20c per basket, but yesterday two 
of the larger canners announced they would pay only 15¢ and 
got all they wanted. The news spread quickly and during the 
afternoon this price was made general in one entire county. 
Practically all canners will be buying on this basis before the 
end of the week. The district we visited is generally admitted 
to be the worst hit so far as crop damage is concerned (esti- 
mated by most observers at 50 per cent.) and it is now supply- 
ing cannrs with as many tomatoes as they can pack. The fruit 
is developing fast and in about two weeks the heaviest harvest 
will be ripe, and if this section is damaged 50 per cent., more 
tomatos will rot on the Peninsula this year than ever before. 
Canners are shipping what future orders they had and are now 
showing more uneasiness over the lack of spot business than at 
any time since the pack started—there is practically no buying. 
Few canners contracted for acreage this year and no doubt buv- 
ing will start in, when they decide to give the buyers some of 
the benefit of raw stock at 15c per basket! Our representative 
will be on the Peninsula for a week or two after September 
ist. Send us your firm orders with assortment and shipping 
directions. It will pay you. 


You will understand that the Biddle Purchasing 
Co. does not buy canned tomatoes, nor sell them as do 
the brokers. They instruct some brokers to buy the 
goods, in usual form, but, as you noted last week, they 
give the buyer the regular brokerage. So the jobber 
who buys through the Biddle office not only gets the 
lowest possible market price, but likewise saves the 
21% per cent brokerage. The brokers who are working 
with or for Biddle are not hollering out the fact—so 
we don’t know them. No doubt they will soon show 


themselves, and certainly the canner will want to know 
them. 


However, to return to our text. Read the above 
on tomato conditions, and compare it with these: 


The Colbert Brokerage Co., of Preston, Md., said 
in their circular of August 23rd: 


All of us should remember 1919 and what it meant to 
the canners in this section of the country when we paid $1.00 
per basket and our competitors in other sections were getting 
them delivered on contracts at a much lower figure, 

We are pleased to be able to advise that this morning 
practically all canners in this section cut their price of toma- 
toes on the open market down to 20c and at noon today one 
canner near us had over 15,000 baskets and three or four had 
from 6,000 to 7,000 baskets, and two or three others had stopped 
buying. About two o’clock quite a few of the large canners 
reduced their price to 1ldc and we believe before night prac- 
tically all canners will be working on this basis. 

Frankly, we believe this is low enough. In fact, we have 
not been anxious to see tomatoes sell below 20c, for you must 
remember unless farmers can.make money out of tomatoes 
sooner or later the canners will suffer a shortage. 

or your information, we have always admitted that the 
tomato crop in the vicinity of Preston, Bethlehem, Ellwood, 
East New Market, Cambridge, Hurlock and Denton was hurt. 
How much we would not attempt to forecast, for as we have 
said right along time will tell. : 

However, tomatoes in this particular territory were very 
early and are starting to come on very heavily. This will give 
you some idea what you may expect from other sections where 
tomatoes are not hurt, and there are quite a few. 

rom a very careful investigation we do not believe the 
average crop outside of the territory we have mentioned above 
will be on before another week or ten days, so don’t think if 


tomatoes are not coming in freely in your section that the 
crop is ruined. 


Howard E. Jones & Co., Baltimore, said, under 
date of August 25th, 1922: 


You will note we are quoting herewith 1922 pack standard 
TOMATOES only for immediate shipment, either f. 0. b. Bal- 
timore or Maryland factory. Due to prevailing prices on spot 
tomatoes being about the same ays those at which canners sold 
futurs, canners are filling their future orders now and are 
not anxious for any business until after the future orders are 
completed. This is the reason why we are quoting tomatoes 
only for immediate shipment. Some canners inform us they 
are paying a premium for the raw stock, of which there seems 
te be a scarcity, and others in some sections »f Maryland where 
the yield of Tomatoes is not coming up to their expectations; 
in fact, where it will not be over 25 per cent of what they 
anticipated—are purchasing the canned article from other can- 
ners in order to fill their future orders. 

In view of the existing conditions, it seems strange to us 
that buyers hesitate booking their requirements on tomatoes. 
Perhaps they believe that the prophecy which someone made in 
a recent circular letter to the effect that by September 15th 
there would be a general “bust up” in prices, will come to pass. 
But, we are wondering whether these so-called “prophets” are 
able to differentiate a potato vine from a tomato vine, and 
whether they have had experience in the Farming and Canning 
industries? Anyone familiar with these industries would infer 
from this circular letter which we have reference to that its 
author was quite ignorant of all the details connected with 
them. We do not like to prophesy, yet with our twenty years’ 
experience as canners and ten years as brokers and after our 
inspection of the tomato vines in this section of the country, 
we cannot help but feel that jobbers who hesitate to buy toma- 


5 
| 
» 
| 


September 4, 1922 THE CANNING TRADE 


TL ANTIC Cc ANS HIGHEST QUALITY 


LOWEST PRICE 
PLAIN, = LACQUERED  LITHOGRAPHED 


Packers 
Syrup Refiners 
Milk Canners 


ha Our large production assures prompt 


Peanuts and Peanut Products 


and satisfactory service. 


Fresh Oysters 
Paints 


co-operation increases YOUR sales. 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - - - MARYLAND 


i 


: 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. La Porte, Indiana 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 
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toes now are making a mistake, as, in our opinion, the market 
today is at its lowest ebb and after September 15th we are 
going to see one of the heaviest buying periods known for some 
time. 


Thos. J. Meehan & Co., Baltimore, under date of 
August 26th: 


Developments in the tomato market this week were more 
than interesting, and the outlook for the coming week bids fair 
to be equally so. Instead of the receipts of the raw tomatoes 
increasing, as expected, they were not equal to last week’s re- 
ceipts, and the cost of them for canning purposes was a shade 
higher. It was attributed to further reports about the unfavor- 
able crop conditions, for which there may be a good basis, but 
one need not become alarmed about any extensive shortage 
developing until aftei' the season has opened up fully enough 
tc show us what may be actually the case. More often 
thai otherwise the size of the daily receipts in the first half 
of September is a reasonably safe barometer by which to 
gauge what may be expected to follow during the last half of 
the month, and, perhaps, during October as well. It does not 
always follow, however, that October will be a month of large 
yield because September has produced abundance. An early 
fall, or an October frost, may put a crimp in the yield in that 
month. It is a very sure thing, however, that the pack in 
October must be equal, at least, to the size of the September 
output or there will be a shortage in the season’s output. Vines 
that look luxurious with excess folia~e do not bear excess fruit, 
and the tyro who is carried off his feet by the sight of them, 
and makes wonderful predictions about immense ecre~ coming 
learns to repent of his misleading, if not untruthful reports 
about his personal observations. And there are too many of 
that half-baked sort in the tomato game this season. In snite 
of all the bearish propaganda sent out by these newcomers in 
the field, and their alluring propositions to the jobbers, the 
undertone to the market at this writing is firm, and, apparently 
the point of resistance to lower prices has been reached. The 
action of the big U. S. Steel Corporation in advancing wages 
20 per cent. is likely to be followed, of necessity, by other larg> 
manufacturing concerns, and that is the sort of tonic that will 
benefit all markets this fall, directly and indirectly, especially 
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-eanned foods, because the consumer will earn more money to 


buy them. Our recommendation is to buy tomatoes conserva- 
tively and feel content that you will not make a loss on them. 


E. A. Cobey & Co., Federalsburg, Md., under date 
of August 25th: 


MORE TOMATO “BULL” 


Some folks claim that September 9th will about end tomato 
packing in a majority of the largest packing sections of the 
Eastern Shore of Delaware and Maryland. We sincerely be- 
lieve it. This may seem strange dope to you, as most jobbers 
expect to get their best tomatoes out of latter part of September 
packing. Some packing houses have been running full blast the 
past two weeks and will run full blast next week, while others 
have run only half time up to date and will run that way until 
the end. Others did not start and a few started and suspended 
operations after the first week, owing to high price of raw stock 
in their immediate sections. Some factories will operate full 
blast for the next two weeks in the more favored sections and 
some canneries will run in a half-hearted way all next month. 
This may seem like a conglomeration, but if you will analyze 
it you will see that we claim we are going to have a fairly 
short pack and a very costly one. Raw stock will average from 
5e to 10c per basket more than first thought and we believe 
the quality will not be as good as last year taken as a whole. 
Some will be good while others a trifle oT. Now, for the 
“Bull.” If you have not urged your jobber friend to buy, do 
so now. 


FISH NEED RAIN!? HELP! 


Not for six years has there keen such a run of salmon up 
Margaree River as that which passed in this season. The poo's 
are literally alive with fish, but the water is low and they do 
not rise readily. A big freshet is needed to liven up the sal- 
mon, which have become “logey” lying in the warm water. 
Expert anglers hold a stiff breeze from the sea would witness 
a new run of fish up-stream. One party of Americans, led by 
Mr. Cooeboom of Woonsocket, is camped on the shore of the 
Garden pool and taking an occasional fish. Those planning a 
trip to the stream had better hold off until after rain.—Daily 
Post, Sydney. 


With This One Machine 
You Can Fill 


Preserves - jelly - mustard - mayonnaise - syrups - apple- 
butter and all similar products. 


Two pistons - one rotary valve - do the work and give 
you— 


Greater accuracy and cleanliness of filling than has 
ever been possible before. 


It's a machine that is made to stand up during the stren- 
uous run of the season. No breakdowns, delays, loss of 
money and product. 


You can fill on the same floor where your kettles are, 
or on the floor below. 


Find out all about it. 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 


| 
| 
2, 
} 
| 
4 
: 
i 
ah 


| 


September 4, 1922 THE CANNING TRADE. 


Canners Unanimous ! 


Nothing but satisfaction has been expressed by Customers 
packing Peas with our installation of the new Bliss-Pacific 
Double Seamers. The average number of Cans actually 
spoiled by these Machines during the Pea Season just 
closed, was but one in every twenty-eight thousand. 


Consider the record--the non-interruption in operation; the 
absence of spill, together with perfect seams and you have 
the reasons for our Customers tremendous enthusiasm for-- 


Southern Cans and Machines. 


More details on request. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


“FAMOUS THE WORLD OVER” 


Machines 


For Sanitary Cans 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


Chas. M. Ams, Pres. 


CHICAGO OFFICE: MAIN OFFICE: ROCHESTER (N. Y.) OFFICE: 
20 E. Jackson Boulevard « 101 Park Ave., New York City 705 Commerce Bldg. 
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WANTED: BETTER SALESMANSHIP ABROAD 
Julius Klein, Director, 


Bureau of Foreign and Domestic Commerce, 


Editor’s Note—We are presenting this article with 
this thought in mind: If it is so essential to have high 
class salesmen in foreign trade as this writer shows, 
is it not equally essential that canners be represented 
by high class salesmen at home; if it is good business 
abroad, would it not be good business at home ?—Editor. 


The selection of efficient traveling agents for service abroad 
is one of the things now most vitally essential to our success in 
foreign business. Innumerable instances have been reported to 
the Department of Commerce where unwise appointments have 
proved extremely costly, or even disastrous, to the American 
manufacturers whose judgment was at fault. The present 
crucial period of reconstruction is no time for such errors, which 
are apt to endanger not simply the individual merchant involve 
but also the good wil! and standing of American export firms 
in general. A comprehensive survey of this situation by ex- 
perts of this department throughout the world has revealed cer- 
tain striking facts and conclusions which may be of value to 
executives and others responsible for the selection and direction 
of oversea salesmen. 


In considering a prospective traveling agent, it is undesir- 
able to give exclusive attention to any single element or phase 
of his equipment. He must be suited (a) to the territory and 
the trade to be visited; (b) to the line of goods to be handled; 
and (c) to the commercial policies of his employer. He must 
in other words, be a trade builder, not an order-book filler. 
The two are not synonymous; in fact, the distinction between 
them is especially significant and timely at this stage of de- 
velopment in American foreign trade. 


The Salesman’s Grave Responsibility. 

If an export campaign is definitely and seriously contem- 
plated, the American manufacturer should send out absolutely 
the best man obtainable, even at some temporary sacrifice in 
connection with his domestic business. This traveling repre- 
sentative will be regarded as the spokesman of his country as 
well as of his company; he will be in a position to build up or 
damage the prestige of both. There devolves upon him, there- 
fore, and upon those who select and direct him, a responsibility, 
not simply to his firm but to all of its fellow American ex- 
porters, that can not be ignored. His negotiations with alien 
peoples will tax his resources to the utmost, and unless he has 
unusual ability he is sure to betray his deficiencies. Conse- 
quently it is more than a costly mistake; it is a direct affront 
to the United States and to its more conscientious exporters to 
send to foreign countries simply the individual who can be 
spared with the least inconvenience or who happens to have 
some superficial quality to commend him. 


The agent should be a man of good education, thoroughly 
versed in the fundamental technical aspects of his field. He 
should possess, moreover, a broad fund of information. He 
should be able to converse with foreign buvers about something 
besides the actual goods he is handling. Even a_ superficial 
knowledge of the topics of the day may often nave the way for 
profitable business, this being especially true in the Latin coun- 
tries. The salesman should have a wide acquaintance with gen- 
eral American conditions. He should be able to “sell” Ameri- 
ean manufacturing methods as effectively as a bill of merchan- 
dise or an individual unit of machinery. He should be able to 
persuade a prospective foreign buyer that the American way of 
producing a given article is eminently efficient or possibly su- 
perior to others. 


Stability of Moral Character. 


The personality of a traveling agent is a factor whose im- 
portance can scarcely’ be overestimated. Stability of moral 
character is an indispensable requirement. No matter how 
brilliant he may be as a salesman, if his moral character is 
quéstioned by a foreign merchant this will reflect upon the 
manufacturer and upon his country. No weak-willed person 
should be sent abroad on a business mission. Much more at- 
tention should be given to the representative’s personal habits 
than would be the case in selecting a reprsentative to work in 
the United States. 

Instances of habitual gambling, of drunkenness, of disso- 
lute living by American traveling salesmen in foreign countries 
have come to the attention of the Department of Commerce. 
Though these may be few in number, in each case grave and 
sometimes irreparable injury has been done to the interests 
of the exporter and the reputation of America. 
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Reliability a Prime Requisite. 


Reliability in the broadest sense is a primary requisite. 
The overseas salesmen is largely “on his own”; his house must 
depend upon his discretion; he can not be watched and guided 
as can his domestic counterpart. A prominent American manu- 
facturing concern which has just’ entered the export field has 
recently learned, at some cost, the necessity for greater caution 
in this regard. 


The company undertook ta cover South Africa with a 
“hustling” domestic salesman who had for years been allowed 
to operate in a restricted territory with very little control or 
supervision from headquarters. The strange conditions of the 
foreign assignment proved altogether too much for him; he 
evaded making reports (he had never been accustomed to make 
them at home); he was continually cabling for money, though 
he presented no expense account; he did not answer cablegrams 
or letters from his firm, which is now receiving renorts from 
outside sources of his generally unsatisfactory conduct. This 
firm had failed to assure itself of the fundamental reliability of 
the individual in question; it simply selected a man with a 


good record of orders in the domestic field and “turned him. 


loose” in totally strange surroundings. Its nonchalant readi- 
ness to “take a chance” has cost it a large prospective busines; 
and has distinctly damaged the reputation of other American 
exporters in South Africa. 


Social Qualities of the Salesman. 


This warning against the selection of men who are likely 
to prove unreliable should not be taken as imptying any pre‘u- 
dice against the salesman who is a “good mixer.” That qual- 
ity, indeed, is highly desirable if it is united with restriant and 
proner standards of behavior. 

The traveling agent should be a student of human nature, 
with the ability to adapt himself to the persons with whom 
he comes in contact. While abroad he will find the social ob- 
ligations of his position far more exacting than in the United 
States. A successful general sales manager has expressed the 
opinion that he would never send a salesman into any territory 
unless he himself were willing to take that salesman home to 
dinner with family. This test is especially applicable in the 
case of a salesman sent abroad, because in most foreign coun- 
tries the personal element is stressed more than it is here. 

Tact and good manners are esssential attributes of the 
successful traveling agent. These imply an absence of boast- 
fulness either about himself or about the United States. They 
imply also that he should refrain from criticism. that might 
offend the sensibilities of foreigners. He should remember that 
he is sent out as a salesman and not as a reformer. 


Tact and Politeness Needful. 


Lack of tact is considered by some to have been one of the 
outstanding deficiencies of American traveling men in the past. 


especially in South America. What is regarded as bluff good 


fellowship in this country is very distasteful to the Latin Amer- . 


ican, who is accustomed to well-phrased compliments and a 
strict observance of certain conventions. The Latin American 
dislikes the appearance of doing business in a hurry, although 
an understanding of the proper approach often results in actual 
orders almost as quickly as in the United States. 

The absence of politeness is more noticeable to the Latin 
American than its obervance and often serves to condemn a 
salesman in his eyes. Such a little thing as failure to remove 
a hat in calling on a buyer has lost many desirable sales. Loss 
of numerous repeat orders can be traced to failure to visit cus- 
tomers to say good-by just before the salesman leaves a town 
where he has spent some time. On the other hand, a post card 
written from some distant place has served to keep the sales- 
man and his goods before his customer’s mind, since it shows 
a highly appreciated personal touch. 

A salesman who assiduously cultivates the nersonal element 
is often able to divert trade from other houses to his own. 
Diligence and Capability More Valuable Than Mere Brilliance. 

In general, observation seems to indicate that a man of the 
“piugger” type is to be preferred for foreign service to the 
temperamental “star” salesman. It has been found that the 
latter often suffers a severe failure abroad when his customary 


spectacular methods can not be adjusted to meet foreign con- 
ditions. 
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Pack in Glass! 


q By the new Giffin Process you can 
pack fish, meat, fruit or vegetables in 
glass without expensive crimping, 
springs or rubber gaskets. 

q Simply place on the Patent Giffin 
Sealing Cap, immerse in cooking 
bath, and the contents stay tight, 
stay right forever. 

@ Cheaper, tumbler and cap, than 
packing in tin in many cases. And 
enables you to display your pro- 
ducts in the way that catches the 
eye and arouses the appetites of 
customers. 

q Destined to revolutionize the good 
packing industry. Get in on the 
ground floor by sending for free 
sample of lobster packed by this 
process and full particulars. 


George E. Roberts 


Lobster and Fruit Packers 
Cox Bldg. - - - Halifax, N. S. 


JOS. M. ZOLLER & CO.. INC. 


; CANNED FOODS, CANS, 

, BOXES, PACKERS’ SUPPLIES BROKERS 
> 
» 


205-206-207 Phoenix Bidg 
BALTIMORE, MD. 


Phones: 
PLAZA 1140 & 4484 


CANNING MACHINERY 


FRUITS- VEGETABLES -FISH-Erc. 
A.K.ROBINS & CO. 


E FOR CATALOGUE 


BALTIMORE,MD. 


Tower Simplicity 


The Caldwell Tubular Tower is the simplest, 
most easily erected and most graceful tower on 
the market. It’s construction — of steel tnbing. 
rugged socket castings and steel sway-brace rods 
with drop-forged turnbuckles — results in a tower 
of practically no wind resistance that will serve 
you long and faithfully. 
This tower is built for tanks from 1,000 to 
40,000 gallon capacity. A prospective tower pur- Ee 
chaser will do well to investigate the Caldwell Him 
Tubular. 
Send for Catalog 
W. E. Caldwell Co., Incorporated 
2310 Brook St. Louisville, Ky. 
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Ke gs 


CIDER-- 
Also PICKLES-- 
BARRELS SoftDrinks, etc. 


Pekin Cooperage Co. 

25 Broadway, New York. 

Ambridge, Pa. 
Mobile, Ala. 


Peoria, Ill. 
Port Arthur, Tex. 
New Orleans, La. 


CHICKASAW COOPERAGE CO. 


Memphis, Tenn. 


FHSS 


The Sinclair-Scott Co., 
Baltimore, Md. 


Manutacturers or 


PULP Machines and Pulp Finishing 
Machines for Tomato Canners 


and Catsup Makers. 


“Perfection” Power Cranes. 
Peach Paring Machines. 
Pea Graders. 
Pea Hullers. 
Friction Clutch Pulleys. 
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It is scarcely necessary to say that an oversea salesman 
must possess sound judgment; he will need it, especially if he 
is pioneering for his house and is expected to select its per- 
manent agents. A common fault now being reported in this 
connection is the assignment of foreign agencies to those deal- 
ers who place the largest orders, regardless of the dealers’ 
organization, stability, and capacity to render service. Equally 
dangerous is the selection of a house which is already handlin ~ 
so many more profitable classes of goods that his own line is 
certain to be slighted or ignored. When the agent selected 
happens to be of competing European nationality, the error is 
all the more serious. 

The ability to form a shrewd, just estimate of persons and 
situations is, therefore, invaluable in a traveling representative 
abroad, primarily because his responsibilities are apt to be 
greater than those of a domestic salesman 

The Question of Nationality and Race. 

The question of the salesman’s nationality is most im- 
portant. He should be a real American and should bear the 
indubitable appearance of one. In too many cases men have 
been chosen merely because they were born and raised abroad 
and are supposed to have contacts in a foreign country. If a 
salesman is selected who is a naturalized American, special 
care must be exercised with respect to his foreign contacts. 
The work of such a man, going back to his old home as rep- 
resentative of a high-grade American concern, will be valueless 
unless, in addition to his standing here, his position in his own 
community was of the best before he came to the United States. 
This matter is certain to be rigorously investigated by the 
prospective purchasers whom he approaches. 

In connection with these remarks two examples may be 
cited. The first is that of an American citizen who is a native 
cf an Eastern European country. He has good technical knowl- 
edge, is a university graduate, and has gone through two years 
of the most thorough apprenticeship in an American steel plant. 
Yet, upon his return to his native country his family connec- 
tions, and the personal and political antipathies involved in 
those connections, were such as to prevent his success. An 
American with similar general qualifications, even without the 
linguistic ability, would have been received most cordially where 
ot native-born European was met with instant and final re- 

uffs. 
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Another Instance of Unfitness. 


The second example is that of a selesman sent to Europe 
by an American grain exporter. This man was the son of a high 
official in a central European country. Yet his efforts were 
futile and his services worthless. He did not know the old 
conservative busines firms. The possession of money affected 
his character, and he plunged into reckless living. Before the 
American firm could stop him he had exhausted a large letter of 
credit and drawn checks to the amount of $4,000. He ac- 
complished nothing in a business way, and, like the previous 
case, he left a wake of contempt and antipathy toward Ameri- 
can business in general which has directly affected our trade 
in those sections. 

Foreign business men will make allowances for out-and- 
out Americans that they will not make for natives of their 
own countries. In general, they have a-definite and correct idea 
as to what a typical American is, and they like to be ap- 
proached by such typical Americans on business matters. 


The “Sales Instinct.” 


Efficient salesmanship is, naturally, a vital requirement, 
distinctly more important than proficiency in foreign languages. 
The traveling -representative must be a salesman by nature, 
with the “sales instainct.” This is a point on which a manu- 
facturer can easily assure himself either by demanding refer- 
eNces on previous sales experience or by giving a man an op- 
portunity to demonstrate ihs ability in some near-by territory. 
As was indicated above, domestic sales ability does not alwavs 
insure success abroad, but the lack of it obviously makes the 
appointment of such an inexperienced represe:.tative a highly 
speculative enterprise and not justifiable from the standpoint 
of a business investment. 

The representative for foreign service should have a well- 
balanced comprehension of sales problems and a psychological 
understanding of the buyer’s position. He should not be a mere 
“order taker.” 


Desirability of Preliminary Training. 


_Certain exeprienced export houses advocate the policy of 
taking a man into the home office and training him in company 
policies and organization for at least two years before he is sent 


IT IS MORE NECESSARY 


THAN EVER TO 
KNOW HOW TO PACK 


FOODS not only rightly but SAFELY 


GET A COPY OF 


COMPLETE COURSE IN 
CANNING” 


PRICE $5.00 


There is no other book tells you how to Can!! 


THE CANNING TRADE 
BALTIMORE, MD. 


oo 
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Lightning Box Sealer 


PATENTED NOVEMBER 5, 1918 
Most EFFICIENT, SIMPLE and ECONOMICAL 


Method of Sealing Corrugated and Solid Fibre 
Shipping Containers. 


MODEL C, 8-UNIT 


CAPACITY, ONE OPERATOR, 300 PER HOUR 
ADJUSTABLE TO A WIDE RANGE OF SIZES 


Model C, 8 units Model C, 4 units 


$210 STIS 


Price Includes Freight Prepaid to Destination 
Write us for descriptive literature, etc. 


McSTAY MACHINE COMPANY 


MANUFACTURERS 
3037 EAST 5th ST. LOS ANGELES, U. S. A. 


Kern Lightening Finisher 


FOR BETTER, LESS EXPENSIVE 
SHIPPING BOXES ---- See H & D 


H & Corrugated Fibre Boxes get there with the goods. 
Shipped to a nearby town or to a point across the 
continent, they arrive with contents intact. 


You risk no defaced labels or leaky cans when you ship in these 
better boxes. Inexpensive, convenient and far above railroad 
requirements for strength, they solve your shipping problem 
once and for all. 


Get our prices an1 free samples and you will be convinced of 
the efliciency andeconomy of these better boxes. 

Ask also for your copy of 
our free ‘‘Canners Booklet’. 


THE HINDE & DAUCH PAPER CO. 
800 Water St., Sandusky, Ohio 
CANADIAN ADDRESS: 


Toronto — King St. Subway and 
Hanna Ave. 


| Corrugated Fibre 
Shipping Boxes 


AS ARE THE FOLLOWING CHARTER MEMBERS 


130-142 E. Georgia St. 


WASTE 


THE 


Is Now 


APOLIS 


Profit Increasing Corps 


Copper Steam Jacket Kettles 
Indiana Pulper 

Indiana Pulper Finisher 

Indiana Chili Sauce Machine 
Indiana Pulp Filler 
Kook-More-Koils 

Washers, Sorting Tables 
Cypress or Enamel Lined Tanks 
Spice Buckets, etc., 
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abroad. Such an apprenticeship provides another important - 


asset—enthusiastic loyalty. A thorough course in the com- 
pany’s plant is also regarded as desirable by many, so that 
the prospective traveling salesman may be entirely familiar 
with the product and the possibilities of adapting it to meet 
new demands. If the salesman does not unde~stand his partic- 
ular line of merchandise, its technical nomenclature, raw ma- 
terials, etc., his lack of knowledge becomes evident as soon as 
he meets an experienced buyer; in such case, the confidence of 
the purchaser is shaken. 


Not long ago one of the highest-priced makes of American 
automobiles was being represeNted in South America by a 
traveling patent-medicine salesman, whose sole qualification for 
the position was his knowledge of Spanish and of “the customs 
of the people.” He made this company ridiculous in the eyes 
of scores of shrewd Latin American business executives who 
put the incident down as “just one more example of Yankee 
stupidity.” Precisely the same mistake was made by a leading 
revolver concern, which sent out as its South American sales- 
man an accomplished linguist, the son of a missionary born 
and brought up abroad, who had spent two weeks in the 
factory in Connecticut and had not even “speaking acquaint- 
ance” with the mechanism of his samples. 


It is nothing less than ridiculous for a steel company to 
send to Europe a man who does not possess a fundamental 
knowledge of the steel business and whose only asset is a long 
detail in Europe with the Army or with an American charitable 
organization. It is far more absurd and more expensive than 
it would be for the same corporation to make him its district 
manager in Detroit or Chicago. In this country he can at least 
get in touch wth the home office by long distance telephone if 
he is in trouble. But when he is abroad this is impossible. 


Knowledge of Foreign Conditions and Languages. 


A preliminary knowledge of the peculiar characteristics 
and conditions in the country to be visited will contribute very 
greatly to the success of the salesman. Just hefore he sails he 
should supplement this preliminary information with the latest 
data available in the Department of Commerce. Without basic 
market information of this sort he will have difficulty in judg- 
ing the possibilities of sales development and may waste his 
efforts trying to place goods where there are no prospects of 


J. T. DOWLING 


PATENT ATTORNEY [ 


631 MUNSEY BUILDING fl 
BALTIMORE, MD. 
ll SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C. 
SSS 


CANNING MACHINERY 


FRUITS- VEGETABLES: FISH -Ertc. 
A.K.ROBINS & CO. BALTIMORE,MD. 
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adequate returns for the money spent in cultivating the field. 
But, as already indicated, the possession of such general knowl- 
edge of foreign conditions should not be the sole determining 
factor in the selection of a traveling representative. 

With respect to the salesman’s ability to speak the lan- 
guages of the countries he is to visit, there is a general agree- 
ment that such knowledge is very desirable, but the instances 
cited above confirm the opinion of some experienced exporters 
who are inclined to believe that its importance is overemphasized 
and that it should often be considered subordinate to the pos- 
session of other qualifications. It is unquestionably important 
but not so much so as character, salesmanship, knowledge of 
the company’s product and policies, and thoroughgoing Ameri- 
canism. It may be noted, by the way, that observers of the 
Department of Commerce and others have discerned a marked 
improvement in recent years in the linguistic ability of Ameri- 
can traveling salesmen abroad. 


Accuracy and Exactness—Supervision. 


Accuracy and exactness are especially essential in an over- 
sea salesman; any deficiencies in these respects will mean se- 
rious losses of time, disagreements, cancelled orders—and an- 
other blot on America’s trade reputation. After an order is 
taken it is very necessary that it should be written up ex- 
plicity as regards terms and methods of packing and that ac- 
curate information regarding the customer and his standing 
should be given. It is possible for a serious disagreement to 
arise between the manvfacturer and a customer if the former 
does not fully understand the instructions that he received 
from the salesman who made definite promises to the cus- 
tomer. A very large percentage of the commercial disputes 
coming to the attention of the foreign offices of this department 
arise from hastily written orders and careless statements of 
terms, delivery arrangements, etc., in the documents drawn up 
by the salesman. 

Close supervision over the traveling agent’s activities is 
one of the best methods of obviating difficulties. The home 
office should keep in close touch with him, by correspondence 
and otherwise, and should consistently direct and aid him. It 
is obviously wrong for a man to be without direction from his 
company for months while he is traveling in a foreign field. 
This is one of the commonest causes of difficulty with American 
oversea selling. 


Another prevalent fault is the curtailment of the time 
to be spent abroad by the salesman. This point deserves care- 
ful consideration, because an unduly hurried trip, especially if it 
is an inaugural effort, results in inaccurate estimates of market 
possibilities, hasty connections, and other wasteful errors. 
“Hurry-up workers” sent out “just to get an idea of the field’ 
have been responsible, in some instances, for serious mistakes 
in policy and oversights of opportunities. 


Continuity in Service, 


An important criticism that may be offered with respect to 
the position of the traveling agent is the lack of continuity of 
employment. It seems difficult for some American concerns to 
retain the services of a first-class export man. Better offers 
from other firms constitute a great temptation, and the result 
is that many do not have the advantage of employine the 
same salesman in the same territory for a number of years. 
It is of the utmost ‘importance that the connections of an 
export house established by foreign representatives be main- 
tained, and this can best be done by sending out the same arent 
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STEAM JACKETED KETTLES FOR CANNERS AND PRESERVERS. 


THE BUCYRUS COPPER KETTLE WORKS COMPANY, BUCYRUS, OHIO. 
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THE HOUSEonSTEGHER. 


“We excel Our Labels 
Desi Ns are the Highest Standard 


erit for Commercial Value. 


Rochester, N-Y. 


> 


CAMERON 


FOR 


BETTER CANS 


271 Curling and Stacking Machine. 


These machines are used for curling sanitary can ends, and for 
flattening down the edges of friction plugs. The machines are 
immediately adjustable for all diameters from 2" to 7" without 


additional attachments. 288 Hand Curler. 


CAMERON CAN MACHINERY CO. 240 N. Ashland Ave., Chicago, U. S. A. 
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year after year. It is, quite evidently, a waste of effort to 
change personnel too often. The first trip must necessarily 
be one of education more than of definite results in the way 
of orders. In this connection most American firms have made 
serious mistakes and, because of their change of personnel, 
have found that their competitors have taken away a great 
deal of their trade. 

Many firms have been disposed to change their salesman 
if on the first trip he has not made a great success. This has 
injured them greatly in the eyes of their customers, who are 
inclined, for this reason, to withhold absolute confidence from 
such a house. Even thougha first trip does not result in a 
deluge of orders, manufacturers should be just as careful be- 
fore dispensing with a salesman’s services as they are in em- 
ploying him. They should ascertain whether his success was 
less than could reaonably be expected. 

Furthermore, to obtain the best results, the traveling rep- 
resentative should be paid @ good salary, so that he may be 
contented and comfortable. Cutting down expenses by reducing 
the income of the man abroad is false economy. First cost as 
regards salary has been the chief consideration of many firms, 
with the frequent result that in the end they have paid dearly 
for their experiment. There should be generous travel allow- 
ances, since entertaining is essential in many regions of the 
world. 


Legal Aspects to Be Considered. 


It is necessary to supply each traveling agent with a power 
of attorney clearly defining the scope of his activities—a little 
more limited as to authority in the case of a new and untried 
man, a little broader in the case of a man with experience and 
enjoying the thorough confidence of his principals, if he pro- 
ceeds to a country where he may be called upon to render quick 
decisions and to settle disputes. 

In a great many countries the power to give a receipt for 
moneys is not included in the general power of attorney and 
will not be implied. It must be specifically named. The power 
of attorney must also contain indications as to how and under 
what circumstances it may be revoked. Unscrupulous agents 
have occasionally bound their principals because of an impro - 
erly worded power of attorney. The “power” should be pre- 
pared by a lawyer. 

Facilitating Work of Commercial Travelers Abroad. 

The Department of Commerce is giving considerable at- 
tention to measures to facilitate the work of American sales- 
men abroad, particularly in the Latin American countries. A 
bill is now before Congress to give effect to the uniform com- 
mercial travelers treaty, which has already been ratified with 
seven of the Latin American Republics. by the terms of which 
commercial travelers of one country will be able to operate in 
the territory of another simply upon the pavment of a single 
fee and the obtaining of a license which is valid throughout the 
whole country. 
travelers’ samples are to be simplified, samples without value 
to be admitted free of all duty. 

The Department of Commerce will issue to American 
travelers the certificates of identification called for by the con- 
vention, and it realizes the implied responsibility of promoting 
the selection of proper American salesmen to re~resent Ameri- 
can business in foreign countries. 


INDIAN MARKET FOR CONDENSED 
AND EVAPORATED MILK. 


Imports of condensed and evaporated milk into Bombay 
from the United States have increased steadily during the past 
few years, Vice Consul Fred L. Thomas, Bombay, informs the 
Canned Foods Unit of the Department of Commerce. Prior to 
the war, however, there were almost no imports from this 
country, but statistics for the year ending March 31, 1922, show 
— States having fifty per cent. of the trade in canned 
mil 

An indication of the increased general demand for canned 
milk is evident from the growing import figures from year to 
year. A steady increase, beginning at 8,572 cwts. in 1913 
brought the total imports in 1921-22 to 32,541 ewts. notwith- 
standing a large slump in the trade last ear. Of this amount, 
the United States furnished 16,361 cwts. England was next 
with 11,329. New South Wales, Straits Settlements, Victoria, 
Belgium, Switzerland, Turkey, China, Japan, Netherlands and 
other countries made up the balance. 

Milk is required to contain at least 9 per cent. of fat. All 
condensed milk with a lower fat content is required to be de- 
scribed as “prepared from skimmed milk.” 
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MONTGOMERY WARD CO. SOLD BY WHELAN-DUKE 
(From Interstate Grocer.) 


By a deal consummated last week the George Whelan and 
James B. Duke interests, which’ bought Montgomery Ward, 
Chicago’s second greatest mail order house, in 1919, have 
stepped out and Montgomery Ward now passes into the hands 
of a banking syndicate represented by J. P. Morgan & Co., 
First National Bank in New York City and the First Trust and 
Savings and Continental Banks in Chicago. 


Whelan and Duke are chain store magnates, having de- 
veloped and controlled the United Cigar Stores Company. They 
thought they could do as well with the mail order business as 
they did with the chain store proposition, and so they persuaded 
the Thorne family to sell their stock in Montgomery Ward and 
retire from its controlling management. That was when every- 
thing was mountain high. 


However, shortly after they bought into Montgomery Ward, 
the house lost’ money by the barrel following a crash in the 
merchandise markets. Montgomery Ward securities tumbled 
on the stock exchange until they fell below $15 a share for 
the common stock. By that time Whelan and Duke realized 
they had enough of the mail order business and it is rumored 
the Thorne family gets back into control of the house. 

The deal has been consummated whereby the Georve 
Whelan, James B. Duke and United Retail Stores interests re- 
tire from stock ownership in Montgomry Ward & Co. 

The remaining holdings of this contingent, 75,000 shares, 
have been transferred to a syndicate of Chicago and New York 
capitalists which has been in control of the company since 
shortly after its reorganization the latter part of 1919. The 
price paid was $22 per share. 

Early in the week the Whelan-Duke interests offered the 
syndicate which includes the J. P. Morgan & Co., and the First 
National Bank groups in New York and the First Trust and 


‘Savings and Continental & Commercial Trust and Savings con- 


as: in Chicago, 100,000 shares of Ward common at $20 ver 
share. 


This offer was accepted promptly and subscription sought 
among the syndicate members via telephone. A total of 140,000 
shares was (subscribed. The Whelan-Duke interests backed 
down on this offer and made a second tender, this time 100,000 
shares at $22 per share. This offer was snap~ed up, but only 
75,000 shares were delivered. 


Assurance is given that none of the stock sold by the 
Whelan-Duke interest to the banking syndicate will come into 
aa market. Neither will public offering of the stock be 
made. 


With the additional 75,000 shares it has secured this syn- 
dicate now hold approximately 700,000*shares of Ward common 
out of a total authorization of 1,375000 shares of which 
1,140,873 are outstanding. This gives it absolute control by 


an overwhelming margin. About 300,000 shares of the stock 
now held by the syndicate belongs to members of the Thorne 
family. This stock was recently turned over to them in ex- 
change for 94,874 shares of Class B stock on a 3 for 1 basis. 

The Whelan-Duke following at one time had control of 
Montgomery Ward & Company. During the latter part of 1919 
this interests purchased 850,000 shares of the common stock at 
$30 per share. However, a short time later it sold half of its 
holdings at this pricé to the Chicago and New York banking 
interests now in control. 

Both syndicates then disposed of 60 per cent. of their hold- 
ings to a group of investment bankers at $40 per share. This 
latter syndicate sought to market the stock at $45, but the 
result was so disastrous that a rescue pool was formed at $42 
to take the unsold stock off the hands of the marketing syndi- 
cate and to protect the market price, 

The Whelan-Duke interest is understood to have joined the 
rescue party, otherwise the 170,000 shares of stock it had on 
its hands after selling 60 per cent. to the marketing syndicate 
would show a net cost of only $15 per share. As it is, the 
net cost figures around $22 per share, the price secured in last 
week’s transaction. 

Bankers figure the Whelan-Duke influence has now been 
entirely removed from Montgomery, Ward & Co. The interest 


is known to have sold stock in the open market, and it is 
figured the 75,000 share transaction wipes the slate clean. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


Special “Advance of Season” Offer on the World- 
Famous Ranger Power Apple Parer, in lots of 4 ma- 
chines or more. Write today to Goodell Co., 91 Main 
St., Antrim, N. H., U.S. A. 


FOR SALE—Seven Triumph Power Apple bi 
Machines, in good condition, at $12.00 each. F. O. 
factory. St. Joe Canning Co., St. Joseph, Mich. 


FOR SALE—Ten (10) 3-tier, Double Process 
Crates, good condition; two (2) Standard (Baker Pat- 
tern) Horizontal Steam Chests, including Trucks, 
Chests Single Door, 10 ft. long x 32 in high x 28 jin. 
wide, inside measurements; very good condition. Can- 
ning Machinery Exchange, 411 Marine Bank Building, 
Baltimore, Md. 


FOR SALE — One Gammeter iidieeaal, No. 4, 
complete with two cylinders and plenty of type. Foun- 
tain attachment. In first-class condition. Low to quick 
buyer. Lot of shafting, pulleys, counter-shafts. Ad- 
dress Box A-964 care The Canning Trade. 


FOR SALE— 
1—Inner section Sprague Loew Copper Coil. 
1—Copper Coil 3% ft. Diam. 
1—Kearns Tomato Pulp Finisher. 
1—Jumbo Fire Pot. 
1—Worm Cut Corn Conveyor and Housing, 8 ft, long. 
4—Morral Corn Cutters. 
2—6x6 Cypress Tanks. 
1—M. & S. Corn Cooker Filler. 
2—Sprague Urbana Baby Peas and Bean Fillers. 
All in good mechanical condition and will sell cheap. Ad- 
dress The McCoy Canned Food Co., Urbana, Ohio, 


FOR SALE— 
1—Burt Can Labeler for No. 1 and 2 cans, slightly used. 
1—Burt Can Labeler for No, 2% and 8 cans, slightly used. 
2—New glass lined Pfaudler horizontal cooking tanks with 
agitators, capacity approximately 600 gallons. 
2—Used glass lined Pfaudler horizontal cooking tanks, with 
agitators, capacity approximately 600 gallons. 
1—Boss Chopper No. 5%, 36-inch Bowl. 
1—Steichert Chopper, 24-inch Bowl. 
1—Copper Kettle, capacity 175 gallons. 
1—Copper Dump Kettle, capacity 40 gallons. 
4—-Corking Machines. 
Apply Box A-996, care of The Canning Trade. 


FOR SALE—Heine Water Tube Boilers: Two 127 
H. P. and one 205 H. P., with Murphy engine driven 
stokers; in good condition. Price low. North East 
Electric Co., Rochetser, N. Y. 


FOR SALE—Box Nailing Machines: One 5-track 
Doig, belt driven, $275.00; one 6-track Doig, belt driven, 
$300.00; two 8-track Morgan, belt driven, $450.00 each; 
one 10-track Morgan, belt driven, $500.00; one 9-track 
- Morgan, with Side Arm, $475.00. Charles N. Braun 
' Machinery Co., Fort Wayne, Ind. 


FOR SALE—At our Buffalo Yards: Boilers, 
Tanks, Pumps, Radiators, Hot Air Furnaces, Refrig- 
erators, Jack Screws, Roof Spans and Columns. At 
Camp Oyster, Battle Creek, Mich.: Frost & Kewanee 
150 H. P. Boilers, 6x4x6 Duplex Pumps, 565-Gal. 
Tanks; 5, 6 and 10” Pipe, Radiation. Buffalo House 
oe & Salvage Co., 489 Walden Ave., Buffalo, 


Machinery— Wanted 


WANTED AT ONCE—Highest prices paid for used labeling 
machines. Address Westminster Machine Works, Baltimore, 
Md. D.L. Farrar, sales manager, 1618 Linden Avenue. 


WANTED—Two Kern Lightning Finishers, and 
Three 300-Gallon Copper-riveted Jacket Kettles, with- 
out Agitator, with Bottom Draw-off. All in good con- 
dition. Bliss Syrup Refining Co., Kansas City, Mo. 


WANTED—Complete Outfit or any part of Can- 
ning Plant for Sweet Potatoes or Vegetables, giving 
full description and lowest cash price. Address T. N. 
Colley, Grantville, Ga. 


For Sale—Factories 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE—Good small Ozark Cannery, equipped 
to can tomatoes and apples; good location, on R. R. 
siding; plenty of good labor cheap; 100 acres tomatoes 
contracted at $10 per ton; 3 cars futures sold, with 
excellent chance to make some money this season; 
everything ready to start operating; satisfactory rea- 
son for selling. Address Box A-988, care of The Can- 
ning Trade. 
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EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED AT ONCE—A First-class Burt Labeling Ma- 
chine Operator. Also, Cutting Machine Man for Morral Cut- 
ters. Address Wabash Canning Co., Wabash, Ind. 


WANTED—Inspector for Tomato Pulp in Delaware and 
Maryland, season August ist to October 1st. Probable perma- 
nent employment; must have some experience in packing To- 
mato Pulp; automobile necessary. Write application, giving 
full particulars as to qualification, experience, age and salary, 
including the rate for automobile mileage. Joseph Campbell 
Company, Camden, N. J. 


WANTED—Partner for cannery, near Cumber- 
land, Md. Must understand the canning business thor- 
oughly. Write John Beltz, 7302 McClure Ave., Swiss- 
vale, Pa. 


WANTED—Superintendent of Can Factory. One with 
knowledge of sanitary lithographed cans preferred. An excel- 
lent opportunity for a man of executive ability and capable of 
taking complete charge of the manufacture of cans. Give age, 
experience and where previously employed, and at what salary. 
Address Box B-995, care of The Canning Trade. 


WANTED—Can manufacturer requires the services of a 
mechanic capable of overhauling and adjusting Max Ams Clos- 
Address Box B-986, care uf The Cannng Trade. 


ing Machnes. 


WANTED—Mechanical man for small can factory in New Eng- 
land. Must have good a!l around knowledge of can making 
machinery. Also desirable to be able to repair and make new dies. 
Apply Box B-981, The Canning Trade. 
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_  WANTED—FExperienced foreman to take charge of making 
five-gallon square cans, coffee cans and grease cans in general 
line plant, Pittsburgh district. No one but; an experienced 


man need apply. Address Box B-998, care of The Canning 
Trade. 


WANTED—Production superintendent for new food prod- 
ucts factory. One who is qualified to produce according to 
formulae of owners mayonnaise, plum pudding, chicken and 
other meat products in tin and glass; who has experience with 
the necessary machinery and can set up a factory. Yearly 
position in Maryland. Address Box B-997 care of The Can- 
ning Trade. 


‘SITUATIONS WANTED 


SITUATION WANTED—Capable Salesman and Buyer, with 
managerial and executive ability, desires position with up-to-date 
concern, where proven ability will be appreciated. Have had 
years of experience in food line, also supervising brokers and 
salesmen covering the wholesale and retail trade. Best of ref- 
erences. Address Box B-993, care of The Canning Trade. 


WANTED—Have you a position for an expert on can clos- 
ing machines? Al mechanic, thoroughly understands all can- 
ning machinery; can process a full line of fruits and vegeta- 
bles; also had some experience in selling. Address Box B-994, 
care The Canning Trade. 


WANTED—Three good factory Superintendents for Ylorida, with 
new large corporation just formed. Must be able to invest from one 
to five thousand dollars as security for services. Ample protection 
and stock bonus. Confidential facts furnished to responsible ap- 
plicants. Give full particulars as to salary, references and general 
experience. Address F. Burkart, 237 W. 12th , Jacksonsville, Fla 
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THE CANNING TRADE, 


Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—The Manufacture of Tomato Products—$5.00 
3—A History of the Canning Industry—$1.09 
4—The Canning Trade Almanac—#1 .00 
5—‘*The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


Baltimore, Md. 
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Leonard’s 
The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
and SPRING STREETS - BALTIMORE, MD. 


& COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANNERS’ SEEDS 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 


With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 


minimum cost, 
CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


eo 


THE 1922 DIRECTORY OF CANNERS 
Is About Ready 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
-petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage pepaid. The book that is needed by all wholesale grocers, 
brokers, mac inery and supply men, salesmen, and practically everybody interested in 


the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


PEED 


MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


New Processes Bottling the same with- 


Complete formulas out after sterilization. 
ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 

of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH ‘The Canning Trade” 


SC 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 


BALTIMORE MARYLAND 
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——lAN PRICES—— 


eas) 


American Can Company 
Write our district offices for packers’ 


can prices. 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


THE 
| 
N 
By W. G. HIER 
= 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 
general market at this date. 

Baltimore figures corrected by these Brokers: ({) Thos. J. Meehan & Co. (+) Jos. Zoller & Co.,Inc. (§)Wm.C. West & Co, 


i (*) H. H. Taylor & Son. New York prices corrected by our special Correspondent. 
Standard, No TS—Con 
Canned Vegetables California, No. f.o.b. Coast... 1-95 . 
Balto. N.Y. 
Balto. N.Y. 0. B. Factory basis. Seconds, No. 2, in Water....... 
White Mammoth, ie 4.00.0 CANNED VEGETABLE PRICES—Continued Standards, No 2, in Water........ 
White, Large, No. 4:00 Balto. ds, No. 
White, No. .2%.... Out... Green Beans, No, 2.......+..- eee No 3, 
Green, Large, No. 2%...... ied osee sae With Dry Beons, No. 2.. 1.0 1.25 Extra Standards, No. 3, in Syrup.. 2.50 {2.00 
White, Medium, No, see Maine, No. 2.......+++ 
Green, Medium, No. 2%........... 3.50 3.50 New York PINEAPPLE* 
Ma Bahama Sliced, Extra, No. 2....... Out Out 
Tips, White, Square, No. 24%4...... We. - 8 4.75 — Out Out 
Tips, White, Round, No. 2%...... Standard, No 3, f.0.b. Baltimore... 1.05 1.10 gg Out 
Tipe, Green, Square, No. 2%4....-- 3.75 350 | Standard, No. 8, f.0.b. County..... 1.00 1.10 Wo 
BAKED BEANSt Standard, No. 10, f.0.b. Gounty.... 3.75 $4.00 Howell Extra. No 
TOMATOESt Hawaii Grated, Extra, No. 2.-...... 2.25 1.80 
Hawaii Grated Standard, No 1..... 
In Sauce, No. £90 Fancy, No. 10, fob. Baltimore.... Out | Out 
I Jersey, No. 10, f.o.b. Factory...... ---- {4.00 Cyushed No; 
BEANS} No. f. Out Out PLUMSt+ 
x. ndar: oO. 0.b, . 
White Wax Standard, No. $4.00 Seconds, No. 2, f.o.b. Baltimore.. .... Syrup, No. wane 
Limas, Extra, 2.. 91.00 Standard 9s, f.o.b, Baltimore...... 70% RASPBERRIES$ 
Limas, Standards Standard 1s, f.o.b. 50 Black, Water, No, 1.75 1.80 
BEETSt PULP? R » Syrup. No 1.80 1.75 
Std. Evergreen, No. 2, f.o.b. Balto. .85 { .90 APPLESt Extra, Preserved. No. 1............ 1.30 1.25 
Std. Evergreen, No. 2, f.0.b. Co.... -80 Maine, No. 5.75 4.25 Preserved, No. 1.15 {1.30 
Std. Shoepeg, No. 2, f.0.b. Co...... 85.80 Michigan, No. 10........ Standard 
Sta New York, No. 10........ Standard, Water, No. 10........... 8.00 $10.00 
Fancy Shoepeg, f.0.b. Balto...... me Maryland, No. 3, f.o.b. Baltimore.. 4.50 Out Canned Fish 
Std. ‘Maine Style, No. 2, Balto... .90 ¥ .90 Pennsylvania, No. 10, f.o.b. Balto.. 4.50 4.00 HERRING ROE* 
Lg — Sizle, No. 2 2. f.o.b, Co.. .80 4 .80 Maryland, No. 10, f.o.b. Balto..... 150 Out Standard. No. 2 
xt. Std. Me. Style, No. 2, f.o.b. Bal, Out LOBSTER* 
Extra, No. 2, f.0.b. County........ Out 1.00 California Choice, No. 2%........ 3.00 2.65 Pilate, 1 case 4 dom... 
HOMINY{ Standard, No. 3 OYSTERSS 
Bi Out os. Standard, No. 10............. 7.00 17.00 Standards, 5 oz 1.30 
90 4.90 Standard, No. 2, Preserved....... 1.50 | Out Standards, 4 
12 Kinds, No, 10........... 5.00 95.50 Maine, No. SALMON* 
OKRA AND TOMATOES} CHERRIES Red Alaska, Tall, No 1.......... - 2.85 
Standard, No. 2........ 1.05 1.12% | Seconds, Red, No, 2........ Flat, No. 
Standard, No. Out Out White ‘No. 3: 
PEAS;— Red, Water, No, 2 Out Cohoe. Flat. No. : wee 105 
No. 1 Sieve, 2y fastory...... 215 200 | Preserved, No Gut Golumbia, ‘Pall Noo 
o 4 Sicve. 23, f.0.b. factory. 1.25 1.60 91.65 
of Baltimore. Sa 8.50 8.50 Wet or Dry, No 41.45 
Bie. Ove. 2s, f.o.b. factory. Out PEACHES* Wet or Dry, No. 2.00 §2.90 
E.J. Str ‘ards, 1’s, No. 4 Sieve.... 80 .85 SARDINES—Domestic, per Case 
E. J. Sift«d, 1's, No. 8 Sieve ....... ©. B. Eastport, Me., 1921 pack. 
E. J. Ex Sifted, 1's, No. 2 Sieve.... 1.05 1.25 3.15 
Fancy etit Pois,, i’s.............. 1.25 1.30 Extra Sheed Yellow, No 1....+++. 1.60 1.40 % Oil, 8.35 
PUMPKIN¢ Standard White, No. 2........ Out “Out % Tomato, Key ....... Out 
Standaed. No. 10: 3.85 Extra S pn'tard Yel'ow, No. 2..... 2.00 1.25 4 Mustard, Keyless ... 8.25 
ig Second . White. No Out $1.10 3.25 
Squash, No. 10.. Seconds. ¥elinw California, per case. 
oe Stander'l-. White No. 8........... 2.00 92.00 Oil, Out 
SAUERKRAUT? Standards. Yellow. No 2.25 $2.00 9.00 
Standard, Ke 90 Extra S'an ford Ne. 2.00 42.50 4.50 
Standard, No. 3............ Selecte! Yelow No. 3...... om 6.25 
SPINACHt conde, Yellow, No. 178 California, 1s Out 
Standard, No. 1.00 140 | Pies! Pooled, Noo “Out is! Blue Fine Gut 
Standard, No. 1.00 ornia, 1s, Blue Fin.......... ©: see Out 
145 1.85 Pies. Unpeeled, No, 400 Out California, %s, Striped 5.50 


; 
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Wayside 
Observations 


“°Tis,”’ says the one. 
“°Tain’t,” retorts the other. 


And so it goes. Upon the one side we are assured the 
tomato crop will be enormously large, and upon the other that 
it will be greatly reduced. 


It may be said that canners, for the most part, take the 
view that the crop will be greatly reduced, and that by mid- 
September the peak of the season will have been reached. 
Surely the canners ought to know. 


But when it is a question of stating the case to the buyer 
of tomatoes, the canner is not counted a competent witness, 
and so it avails the canner very little to obtrude his opinions 
upon the buyer of tomatoes. It were just as well that he 
remain silent. 


It may be said that nearly all buyers of tomatoes who 
have any interest in the Baltimore or ‘‘Southern’’ market are 
firmly of opinion that the tomato crop is going to be enormously 
heavy, that the tomato pack will be likewise enormously heavy 
in consequence of which prices for canned tomatoes will fall 
to a low level. 


It is natural that the jobbers should believe that the 
tomato pack is going to be heavy and that prices are going to 
be low, that view being in agreement with their hopes and their 
expectations. 


: This .eason, unlike any other season we can now recall, 
the buyer of tomatoes has had access to a quite new source of 
information; and it was from this source of information that 
the news has gone abroad that the pack of tomatoes in Mary- 
land would this year be exceedingly large and that prices 
would, in consequence, decline. 


At the moment the outlook for the canner is not especially 
encouraging. Buyers of tomatoes are living up to their beliefs: 
they are not buying tomatoes because they believe they better 
serve their advantage by not buying them—now. 

And, yet, looked at from another point of view, the outlook 
is not at all discouraging. It is believed that retailers every- 
where are carrying very light stocks of tomatoes, and that the 
jobbers are also carrying very light stocks of tomatoes, and 
that after a while these very light stocks in the hands of the 
major and the minor elements of distribution will have to be 
materially increased. 


It is also to be recalled that during three years there has 
been no really large pack of tomatoes, that of the past season 
being the smallest in, perhaps, twenty-five years. If this year’s 
pack should prove three times as large as last year’s pack, it 
will not have proved a very large pack; it will not be appre- 
ciably larger than the average yearly pack during the past 
fifteen years. 


So there isn’t, after all, any reason whatever why the 
canner should feel unduly disturbed about the present tomato 
situation; it ought to possess advantage for him, and it is 
likely that it will. Now is the time for the canner to show the 
manner cf man that he is. 


It is to be noted, however, that many jobbers. have fallen 
into the habit of buying canned foods staples in exceedingly 
small quantities; they now buy tomatoes in lots of 25 cases; 
and what reason would they have for buying in more sub- 
stantial quantities when the price at which they buy the 
smaller quantity is not a whit higher than the price they 
would have to pay were they to buy a carlot. 

Whether this tendency upon the part of many jobbers to 
buy in small lots has permanent or has only temperary im- 
portance we may not say; but so long as the jobber will persist 
in buying canned foods staples in lots of 25 cases, and paying 
no more for this small quantity than he would have to pay for 
an appreciably larger quantity, the canner may be erpected to 
carry, and to continue to carry, the load. 


The open season for.canners’ conventions is near at hand. 
One doesn’t wish to be harshly critical of the purpose and in- 
tent of these conventions, but, with the kindliest dispositions 
towards them in mind, we can scarcely help thinking that they 
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often leave much to be desired; that they would be vastly more 


serviceable to the canning industry were they less academic 


and more practical. 


Production is no longer a problem with canners, but dis- 
tribution has never ceased to be. For all that we know there 
may have taken place a very marked decline of the people’s 
interest in canned tomatoes. We may say that there has been 
and we may say that there hasn’t been, but of a certainty we do 
not know. If the jobber and the retailer are buying canned 
tomatoes so sparingly, may not it be said that it is because the 
consumer is likewise buying them sparingly—that the con- 
sumer doesn’t claim canned tomatoes as freely as she used to. 
It would be interesting to know whether or not that were true. 


We shall soon know how the present canning year may 
be rated, whether it may be rated a success or a failure. The 
year began auspiciously enough, and high hopes were enter- 
tained of it, but it is feared the high hopes of the year will 
fail of realization. 


Some time ago we gave it as our opinion that a survey 
of the Maryland canning industry would be with advantage to 
it. We may go farther and say that a survey of the canning 
industry, as a whole, would not be without helpful effect. 


It isn’t said, nor is it intended to say, that the canning 
industry shows a backward rather than forward tendency. It 
is said, because it is the truth to say it, that the canning in- 
dustry has sheown a backward rather than forward tendency 
during three years. And it may be of value to the industry 
to know just what ails it. 


NATIONAL PLAN FOR COUNTY SOIL IMPROVEMENT 
PROGRAMS ANNOUNCED 


Farmers everwhere will be interested in an announcement 
by the Soil Improvement Committee of the National Fertilizer 
Association, of a plan which has for its object the develonment 
of a constructive soil-fertility program, in every county of every 
state. The statement of the plan, which seems to be a sound 
and forward-looking one, urges upon the county agents the im- 
portance not only of building up the fertility of their soils. but 
also of a definite program which shall take into account every 
factor which might affect the successful agricultural develop- 
ment of their counties. 

Furthermore, the plan provides the county agents with an 
interesting incentive to work out such programs, in the shane 
of a trip to the annual meeting of the American Society of 
Agronomy, in 1923, which will be offered to the eight men 
who at that time can show the best organized work along the 
lines mentioned. 

The plan provides that, on or before October 15, 1923, the 
programs shall be submitted to a committee of four judges, i, e.: 

Professor S. B. Haskell, Director Massachusetts Experiment 
Station. 

Doctor A. G. McCall, in charge of Soil Investigations, Mary- 
land Experiment Station. 

Doctor F. E. Bear, Professor of Agriculture, Chemistry and 
Soils, Ohio State University. 

Professor M. F. Miller, Professor of Soils, Missouri Col- 
lege of Agriculture. 

These judges will select the eight best programs (two 
from each of the four sections represented by them), and it is 
anticipated that two or three of the successful county agents 
will be given places on the society’s program. 


CANNED MEAT NOT CAUSE OF ILLNESS. 


The National Canners Association was notified recently of 
the illness of a man and his wife in Boston, which wag. at- 
tributed to the eating of canned hash. The association was 
fortunate in securing ‘the co-operation of the Public Health 
Service in the investigation of this case. 

In addition to the usual symptoms of acute digestive dis- 
turbances, one of the patients reports that he suffered from 
severe eruptions of the skin. After interviewing the physician 
who was consulted, but who did not attend either of the patients 
during the illness, it is certain that these cases of alleged pois- 
oning were not due to the canned product in queston. 


CANNING MACHINERY 
FRUITS~- VEGETABLES: FISH 
A.K.ROBINS & CO. BALTIMORE,MD. 
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ANOTHER PTOMAINE CASE PROVES TO BE A MYTH, 


On June 22, 1922, a New York newspaper carried the fol- 
lowing: 


“Man Died and Wife in Hospital after eating Peas 
from a Can”’—“Authorities believed ptomaine poison- 
ing caused illness at Dunwoodie home. Coroner Fitz- 
gerald ordered sale of vegetable stopped.” 

This announcement was given double column spread in 
large type, and doubtless attracted much attention. 


-This case was called to the attention of the association on 
June 29th, and on July 5th, after a complete investigation, the 
association received a telegram advising that the man died of 
acute gastritis from excessive wine drinking. Examination 
of peas was negative. 

The editor of the paper publishing the announcement above 
mentioned has been given the correct report and advised that 
the peas eaten were in no way to blame, and was requested to 
give this statement a prominent place in his paper. 


LOBSTER FISHING POOR 


Lobster fishermen along the York count-- coast of Maine, 
are complaining about the scarcity of the shell-fish and say it 
is impossible to get a fair day’s pay in their business. They 
are getting only a few lobsters. The price is around 50 cents 
a pound, not a high price, considering the fact the shell-fish are 
scarcer than for a long time. The game and fish wardens had 
but one man before the court for violating the law for some 
weeks, and that case was settled when the respondent paid the 
cost of court. The law has been so vigorously enforced that 
po a even if they would, have difficulty in disposing of 
shorts. 


SALMON NOT AT FAULT. 


The National Canners Association has just completed the 
investigation of the illness of a man in Boston, attributed to 
the eating of canned salmon. In the investigation of this case, 
the co-operation of the Public Health Service was secured. 

The report indicates that there were no sy:mptoms of food 


poisoning and the appearance, odor and taste of the salmon 
was normal. 
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Label Pastes 
For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. + oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERM »>LD WORLD similar 
makes of bott’e Labeling machines 
f rattaching labels onto bottles 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them Will not affect 
gioss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRAI machines a1.d 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines fos difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shippii g and 
labeling room for attaching labels 
by hand or brush to paper, wood. 
cardboard, burlap, etc. 


Allof the above preparations are packed in 55-gal. casks. 23-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much bet er, stronger and 
smother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be used on KNA PP or- 


ot er lab-ling machines. 


Packed in 300- b. barrels 150-lb. barrels, 100 Ib drums, 50-!b-drums 


25-lb. drums, 10-1b. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with co'd water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


A GOOD REPUTATION 


A good reputation can only be built upon those things which make for quality 


and service. 


The reputation of nationally famous canned foods is built upon their distinctive 
flavors, rich colors, nourishing wholesomeness, and fine, clean qualities - - quali- 
ties which only result from the utmost care both in the preparation and subsequent 


distribution. 


Throughout the canning industry the name 


Indian in 
circle 


in every 
Package 


in cleaning services. 


The J. B. Ford Co. 


Senitary 
Cleaner and Cleanser 


Sole Mnfrs 


has attained a good reputation because of its ability to provide 
such faultless, sanitary cleanliness to canning equipment and 
containers that the full flavors and fine colors of canned foods 
are retained with all their rich qualities unimpaired. 


Hundreds of canners are finding, too, the use of Wyandotte 
Sanitary Cleaner and Cleanser makes for the greatest economy 


Wyandotte, Mich. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 
A. I. JupGE Manager and Editor 


107 S. Frederick Street 
Baltimore, Md. 


Telephone Plaza 2698 


Tur CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 


TERMS OF SUBSCRIPTION, 


Payable in adyance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE CANNING 
TRADE Co. 
Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


’ackers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 
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EDITORIAL JOTTINGS 


Atlantic City, the Next Convention City—lIt is late in the 
year to announce the place of our next Annual Convention, but 
this announcement has just been made, and we give it to you 
just as we received it from Secretary Gorrel!, under date of 
August 26th: 

“The Location Committee, composed of President 

Moore, of the National Canners’ Association; Presi- 

dent Engelhart, of the Canning Machinery and Sup- 

plies Association, and President Ford, of the National 


Focd Brokers’ Association, have unanimously ap- 
proved Atlantic City for the Sixteenth Annual Con- 
vention. It will be held during the week of January 
22nd, 1923. There will be no trouble in securing 
hotel accommodations, inasmuch as the Atlantic City 
Hotel Men’s Association has promised 5,000 rooms, 
and that everyone will be amply taken care of. The 
hotel rates will also show reductions over those 
charged at the last Convention. 

“Notwithstanding the fact that the meeting will 
be held in the winter season, at least forty hotels will 
be open at that time, and there will be accommoda- 
tions to suit any purse. 

“The Hotel Men’s Association will give the Con- 
vention unusual attention. Its members highly appre- 
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.ciate the fact that the Location Committee has again 
selected their city. 


“Likewise it is hoped there will be better rail- 
road rates than at previous conventions, and with 
lower hotel rates and an exceptionally strong pro- 
gram, there is every indication the attendance will 
be the largest in our history.” 


And we are getting nearer to the old days of February 
Conventions. However, Atlantic City’s balmy weather will 
offset this danger, and it may be those who prefer seeing this 
annual Convention in some more northern or central city will 
find in this assurance of hospitable weather a solace for their 
disappointment. In the face of the coal shortage it would have 
been dangerous to have selected any other city than Atlantic 
City for the 1923 Convention. 


Atlantic City—Week of January 22nd, 1923. 


The Need of Better Salesmanship—The canning industry 
must, indeed, be dead to all feeling or sensibility if it has not 
felt the blows aimed at it in recent months because of its lack 
of proper marketing or distributing facilities. Why are the 
jobbers buying in 25-case lots instead of carloads, as they used 
to do? Because they know they can always find some canners 
willing to sell them in this way, and at carload prices! Why 
has the Biddle Purchasing Company been able to deal hamer- 
like blows at the canned foods market, and scare stiff the 
canners and brokers, if it does not actualiy lower market 
prices? Because the canners are without a competent, modern 
selling force or method. Because the canners do not and never 
have sold their own goods, and don’t know how to sell them 
now. Shrewd traders, realizing this weakness, are now taking 
advantage of it, and it hurts—hurts like the devil—and if the 
industry does not learn from it, it is, as we have said, dead to 
all sensibility. 

We are not just scolding; we know, as every thinking 
man must know, that the canning industry must rise to the 
level of modern business methods; that every canner must 
install a sales force, just as every other business on earth has, 
before it can be free of these attacks, before it can stand 
‘quarely upon its own feet, and dictate instead of being dic- 
tated to. 

Elsewhere in this issue we reproduce a plea for Better 
Salesmanship Abroad. It is a fine, comprehensive article, 
showing how absolutely necessary this feature is to anyone 
who wants to develop foreign bu:iness. But is salesmanship 
necessary in foreign trade and not in domestic trade? Of 
course not. It is the one great crying need of the canners 
today, and it must be solved. Until it is solved, as other lines 
of industry have solved it, we can very truly say that the 
canning industry is in its infancy. It will never get out of its 
swaddling clothes until it knows how to sell its products, as well 
as produce them. You may make good money by producing 
fine, dependable goods, but you will never get that money out 
until you know how to <ell the goods. Find another industry 
on earth that works as hard to produce quality goods as the 
cannes do, and then turns the seling of its products over to a 
third, disinterested, party. The canners stand without a peer 
in this; they have no competition whatsoever. Well, it is time 
they woke up and became merchants as well as manfuacturers. 

Get out and sell your own goods; travel your trade and 
meet your customers face to face; learn the short-comings of 
your goods, where they may need improvement or change, and 
you will soon be selling your packs for what they are worth 
and not at the lowe t price quoted in the market for non- 
descript goods . That is what all these ‘‘flings and arrows of 
misfortipie’’ have been trying to teach you in these recent 
months and years, and only a blind man must fail to see it. 

What Is This B ddle Game?—What and who the Biddle 
Purchasing Co. is we have not taken the time nor troubel to 
find out, for we don’t care. But it is said that they solicit 
clients among the wholesale grocers, jobbers, etc., offering to 
do their buying of canned foods for a certain specified amount 
per year, ranging, we are told, from $25 to several hundred 
dollars. Once signed up the client notifies them of what goods 
ere needed or wanted, and the Biddle Company buys them 
through some broker through whom they work. The Biddle 
Company is not a broker, for it remits to its client the broker- 
age allowed by the sellers. This allowance of the brokerage to 
the buyers should make an interesting consideration for the 
Interstate Commerce Commission, for it seems to us that we 
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saw, somewhere, that this constitutes unfair competition." 

To retain its clients, it must be a good buyer, and a good 
buyer in the eyes of the wholesale grocery trade is the buyer 
who can get the goods at the lowest possible price—price, price 
always. Naturally, therefore, Biddle is a bear on market 
prices, be they what they may. 

So far, so good; but rumor says that those brokers who 
do the buying for him are helping’ him bear the market, and 
that they are looking at crop conditions and prospective packs 
through his eyes and not as others see them. The possibilities 
for evil which such an arrangement makes are too obvious to 
need mention, and it is this feature that has caused the small- 
sized riot, and the extended coments you have seen in these 
pages recently. Brother Howland, of the New York Journal 
of Commerce, might take this into consideration. 

Biddle has not been posing as a wolf in sheep’s clothing; 
he ealls himself a Purchasing Company; but if his brokers are 
working the market and their clients for his interest, they are 
wolves in sheep’s clothing, and they must be guarded against. 
Biddle is a buyer, simply and purely but the broker is the one 
the canners have long been accustomed to look up to for in- 
formation on selling, upon whom they have depended as an 
infant upon its mother, because, forsooth, the canning industry 
is yet in its infancy. 

That is the situation, and in this year of Our Lord 1922. 

Do you think any other industry would tolerate that con- 
dition for one moment? You know they would not. 


BIG OYSTER HAUL IN CONNECTICUT EXPECTED 


New “Set” on Connecticut Shore Promises Biggest 
Returns for Seven Years. 


New Haven, Conn.—The biggest oyster haul in seven years 
is confidently expected by oystermen here who have large in- 
terests in the beds off the Connecticut shore. Great quantities 
of shells were planted early in the season and inspection of 
them reveals, it is announced here, that the “set” has been 
unusually good—better, in fact, than in a leng series of years. 
The decline of this industry, locally, has been gradual, and the 
new “set” has gladdened the hearts of men who are interested. 
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JULY WHOLESALE TRADE BETTER THAN YEAR AGO. 


Weighted index of wholesale trade in this district, com- 
puted by New York Federal Reserve Bank from reports re- 
ceived from 1922 dealers in ten commodities, shows that July 
sales were 2.3 per cent. greater than sales of July, 1921. The 
monthly review published by bank states that this is the 
largest gain over same month in preceding year made since 
June, 1920. Gain reflects greater confidence of retail merchants 
in placing fall orders, and the somewhat higher prices which 
some of the commodities now command. 

Sales in July were larger than in July, 1921, in eight of 
ten ocmmodities studied by bank. Shoes and dry goods sales 
showed losses. Index of shoe sales was greatly reduced by 
closing of number of factories because of labor troubles. Er- 
ratic fluctuations in price of cotton retarded sales of dry goods. 
Machine tvol sales increased, reflecting greater activity in in- 
dustrial plants. 

July sales of department stores, bank rerorts, were about 
same as last July. Sales were about one-third below those 
of June, July normally being dull month. Usually August sales 
fall slightly below those of July, but September shows in- 
crease continuing to peak of fall buying season in October. 

Mail order houses’ sales in July were 20 per cent. greater 
than those of last year, and reected improvement of financial 
position of agricultural districts. Sales continued much below 
levels reached in 1919 and 1920, however. 

Chain store systems that report to bank showed 12.9 per 
cent. increase in July sales over sam2 month last year. With 
exception of 5 and 10 cent stcres, increase was due largely to 
opening of new stores by systems. 
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SMILE 


What’ll You Have? 


The vicar of a London church was asked not long ago to 
preach a special sermon on temperance. After announcing this 
request, he continued: “There are only two drinks mentioned 
in the Book of Psalms. One is wine that maketeh glad the 
heart of man. The other is water, with which the wild asses 
quench their thirst. You can take your choice.” 


Kept In Suspense. 


Two negroes were taken by a mob to a railroad bridge 
where they were to ke hung. 

The rope was tied about the first one’s neck and he was 
pushed off the bridge. But the knot slinned, the negro fell 
into the water, and swam ashore. 

When the knot was being tied around the other negro’s 
neck he turned pleading to his executioners and said: 

“For de Lord’s sake, gentlemen, tie dis rope tight, ’cause I 
can’t swim.” 


Bit by Bit. 
First Hobo—Where is dem swell pants yer uster wear? 
Second Hobo—Gone t’ th’ dawgs long ago.—From an Ex- 
change. 


Probably an Improvement. 


A wireless control for automobiles is being exhibited. It 
can be no worse than the brainless variety.—Acadian Recorder 
(Halifax). 


His Own Fault. 


Dr. Bailey (looking at thermometer)—Humm! I don’t like 
your temperature. 
Sick Student—Then why did you take it?—From the Har- 
vard Lampoon, 
Part of It. 


Binks (in girl and music show)—Nice song, eh? Do you 
know the chorus? 

Jinks—Not so 'oud, my wife is with me. I know that little 
blond on the end.—F rem the New York Sun. 


Reminiscent. 


An Airman called out in the night. 
“T’ve missed North America quite!” 
“You’re on the right track,” 
The other velled back, 
“It’s that dry little spot on the right! 


Alwavs Ready. 


Father—Young man, I’ve made my will and cut you off 
with a dollar. 
Son—I’m sorry, father. But can I have the dollar now? 


Polite Attention. 


Tramp—Could vou give a poor fellow a bite? 
Lady—I don’t bit myself, but I'll call my dog, 


In These Fleeting Times. 


“Your face seems familiar,” said the eminent clubwoman 
and welfare worker. ; 

“Thank vou, Mary. for them kind words,” responded the 
gentleman. “I’m your husband.”—Louisville Courier-Journal. 


The Real Stuff. 


A read-headed Irish boy once) applied for a position in a 
messenger office. The manager. after hiring him, sent him on 
an errand in one of the most fashionable districts. Half an 
hour later the manager was called to the phone and the fol- 
lowing conversation took place: 

“Have you a red-headed boy working for you?” 

“Yes.” 

“Well, this is the janitor at the Oakwood Apartments, 
where your boy came to deliver a message. He insisted on 
coming in the front way, and was so persistent that I was 

raw a n. 
didn’t shoot him, did you?” 
“No, but I want my gun back.” 


ure 
— 
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WHERE TO BUY 


———=the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHEBS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 
Huntley Mi Manfg. Co., Silver Creek, N. Y. 
obins & Co., Lng 

Blowers, pressure. ‘See Pumps. 


AND ENGINES, steam. 


W. Caldwell & Sons Co., Chica 
& Sons Co., Baltimore. 
K. Robins & Co., Baltimore. 
Boiler Wo: rks, Marion, Ind. 
Louis A. Tarr, Inc., Baltimore, Md. 


Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 


H. D. Dreyer & Co., Baltimore. 

corrugated paper. See Corrugated 
Paper Products. 

oom Machines, can. See Labeling Machines, 


A. G. Hayes, Baltimore, Md. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Hnameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, New qos City. 
E. W. Bliss Co., N. Y. 

Cameron Can Mch . Chicago. 

John R. Mitchell” Baltimore. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY 
Machine 
K. Robins & > 
Sinclair Bente Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 


Can 
Can Stempame See Stampers and Markers. 
See Canmakers’ Machinery. 


Can Testers. 
CAN-WASHING MACHINES. 
Capping Machines. bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
sae Can Co., Baltimore. 

W. Boyer & Co., B Baltimore. 
Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore 
Heekin Can Co., "Cincinnati, 0. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
Virginia Can Co., "Roanoke, Va. 
Whitaker Glessner Co., Wheeling, W. Va, 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Scene Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 


Capping Ma Machines, colderless. See Closing 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyers, gravity. 


H. W. Caldwell & Sons Co., Chicago. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 


Catsup For the work. 
See Pulp M v5 for bottling, see Bottlers’ 

Chain Belt Conveyors. See Conveyors. 

See Convey- 


Chain for elevating, conveying. 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


nee & GRADING MACHINERY, 


seed, etc. 
Huntley’ Mé co Silver Creek, N. Y. 
bins’ Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, epen top cans. 


Ams sinehins Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, 

Cameron Can Mchy Co.. Chicago. Ill. 

Whitaker Glessner Co., Wheel: ing, W. Va. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 
CONVEYORS & CARRIERS, canners. 


H. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co., La Porte, Ind 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See "Gorn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


H. nkamp, Indianapolis. 
Kettles. See Ketties, copper. 


COOPERAGE, kegs, barrels, etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


CORN COOKER-FILLERBS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 

CORN CUTTERS. 

A. K. Robins & Co., Baltimore. 


CORN SHAKERS (in the car). 
Ayars Machine Co.. Salem. N. * 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Cong, ee and Agitators. See Corn Cooker. 


PAPER PRODUCTS. 


(Bo: Bettle Wrappers, etc.) 


Stecher Litho. Co.. Rochester, N. Y. 

U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


A. K. Robins & o. Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 

H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. See Closing Mcha. 
DRYERS, drying machinery. 

KRdw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Wareheuse. 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers d gines. 
Enameled- -lined kettles. 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 


‘A. K. Robins & Co., Baltimore. 


Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 


A. K. Robins & Co., Baltimore, Md. ’ 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS fer feed (not her 
metically sealed), 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, bexbeard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers — Cookers. See Corn Cooker- 


Filler 
Filling ‘Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. 
Karl Kiefer Machine Co., Gineinnsei, Ohio. 
Silver Creek, N. J. 
K. Ro & Co., Baltimore. 
Sinclair Co., Baltimore. 
Filling Machine, syrup. See Syruping Ma- 
chines. 
FINISHING MACHINES, catsup, etc. 
Robin: timore. 
a 
d Choppers. See Chop 
Friction ‘op Cans. See 8, tin. 
Graders. See Cleaning and Grading 


hy. 
Fruit Parers. See Paring Machines. 
Huntley Mfg. Co. 
Fruit Presses. 
Gasoline Firepots. 


Gau ressure, time, etc. 
Bauipment. 


~ 
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Machinery. See Kraut Machinery. 
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WHERE TO BUY—Continued 


GEABS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS fer Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., Philadelphia. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See | Mchy. 
Gravity Carriers. See Con- 
veyors. 
Green ‘Sora Huskers. See Corn Huskers. 
See Cleaning and Grad- 


Hoisting Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


HYDROMETERS (for Rutwadaion the Density 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., Rochester, N. Y. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N. Y. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
H. Langsenkamp, Ind. 
Bucyrus Copper Kettle Works, Bucyrus, O. 


Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burn 
Ketchup Fillers. See Bottlers’ Mehy. 


KETTLES, copper, plain er jacketed. 
Bucyrus Copper Kettle Works, Bucyrus, O. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess. 


Ayars Machine Co., Salem. J. 

red Renneburg Sons co, 
K. Robins & Co., Baltimore 

Mchy. Co., baltimore. 


KNIVES, miscellaneo 
a, KK. Robins & Co., Baltimore. 


KRAUT CUTTERS 


LABEL Manufacturers. 


Calvert Lithograph Co., Detroit. 

H. Gamse & Co., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho. Co., Rochester, fe 4 

DU. 8S. Printing & ‘Litho. Co.,, Norwood, Ohio. 


LABORATORIES fer analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 


Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


Packers’ Cans. See Cans 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 

roe Cans and Containers. See Fibre Con- 
ners. 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 
PEA and BEAN 


Seed Co., Chicago. 
B. Rice Seed Co., Cambridge N Y 


PEA CANNEBS’ 

Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Greek, N. Y. 
A. K. Robins & Co., B altimore. 


Pea Harvesters. See Farming Machinery. 


ea Hullers ani 
Chisholm Scott Co. oO. 
Frank Hamachek, Kewaunee, Wis. 


Chishola Score Co. Columbus, O. 
Frank Hamachek, Kewaunee, is. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


MACHINES. 
tt Co., Baltimore. 


PEELING TABLES, continueus. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co. Baltimore. 


Perforated Sheet Metal. See Sieves and 
Screens. 

Picking Boxes. Baskets 

Belts and Tables” Ben Pee Canners’ 
chy. 


PEELING 
Sinclair-Sco 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ 
Power Transmission Mchy. See Power it 

Equipment. 
PRESERVERS’ MACHINERY 

Karl Kiefer a _ Cincinnati, Ohio. 

Langeenkamp, 
& Co., Baltimore. 

Sinclair Scott Co., Baltimore. 

PUMPS, air, water, mag syrup. 
A. K. Robins & Co., Balti 

Ams Machine Co., Max, New lew York City. 
Retort Crates. See Kettles, process. 


PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 

REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 

Supplies. 
SALT, canners. 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 


Sanitary (open top) cans. See Cans. 
Sardine Kalvos and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., ‘Silver Creek, N. 
Edw. Renneburg Sons Co., 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. See Baskets. 

crew Caps, e 
Sealing atthe. “7 Bottlers’ 
Sealing Machines, sanitary cans. See Closing 

Machines. 


SEEDS, canners’, all 
Leonard Seed Co., Chica 
J. B. Rice S Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co , Chicago, Ill, 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, cern. 


Huntley Mfg. Co., Silver Creek, 
Slicers, fruit and vegetable. and 
Slicers. 


SOLDER. 


Sorters. pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Silver Creek, N. 


Ams Machine Co., Max, New Yors City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Ketties. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pets and brushes, brase 
=. rubber and steel type, burning 
» etc, 
A. K, ‘See & Co., Baltimore. 
STIBRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


BEAN MACHINERY. 
hisholm-Scott Co., Columbus, Qhio. 
A Co., Silver Creek, N. 


E. J. jadleport 
A. K & Co 


Supplies shaft, 
By General Agents. See Gen- 


Switchboads. See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Mach hine Co., Ci Ohio. 
A. K. Robins & Co., Balti a 
Tables, picking. See Pea Canners’ Mchy. 


METAL. 


amp, I 
Belmore, Md. 


TANKS, glass lined 
F. H. Langsenkamp, ens, Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
~~ Ind 
ndex and Recording, angle 
Taylor aoe Cos.. Rochester. N. Y. 
See Stencils. 
e Controllers, process 
Tin Lithographing. See 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines, 


TOMATO CANNING — 
Ayars Machine Co., Salem 
Huntley Mi Mfg. Co., Silver iene N. ¥. 
obins & Baltimore. 
Superior Boiler Works, Marion, Ind. 


Tomato Seed. See Seeds. 
TOMATO WASHERS. 


Machine Co., Salem, N. J. 

K. Robins & Co., Baltimore. 
Rue Boiler Works, Marion, Ind. 
Transmission. Machinery. See Power Plant 


Equipment. 
Trucks, Platform, etc. See Factory Trucks. 
‘See Glass Bottles, etc. 


Tumblers, lass. 
Turbines. See Hlectrical Machinery. 
Variable Speed Cou.tershafts. See Tipcea Reg- 


ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers. 
J. Lewis, Middleport, N. 
Parers. See Paria Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, “Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders 


WASHERS, can and jar. 


Ayars Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 
wing Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

ie paper. See Corrugated Paper 

roduct: 
Wrapping Machines. can. See Labelling Mchs. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte Mich. 


STAMPERS AND MARKERS. 
a 
8 
| | 
| 
, 
a 
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Zastrow Process Crates and Crate Covers 


A Good PROBUGT: plus an 
attractive “GAMSE LABEL” 


pn your 


properly displayed 
spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you 
MONEY on your Labels. mo Write Us 


GAMSE BRO. 
LITHOGRAPHERS 
Gamse Building, BALTIMORE, MD. 


Made in the best and strongest manner possible. Extra 
heavy at top band and bottom ring. Single or Double Bails. 


Stand. 3 tier, Capacity 285 No. 2 Cans 
“cc 185 No. 3 
Stand. 4 tier, Capacity 380 No. 2 ‘ 
“cc 250 No. 3 
Special Crates and Crate Covers Of All Kinds 
ZASTROW MACHINE COMPANY, Inc. 
MANUFACTURERS 


FOOT THAMES STREET BALTIMORE, MD. 
No. 3 


: A. CAPACITY-600 MILLION CANS PER YEAR 
MAIN OFFICE : 


SB 


; 
PLANTS 
} 
Beg 


CONTINENTAL 
CAN 


COMPANY 


4 
; 
4 


